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EXCEEDING  
the Standard since 1962

•	 The most trusted resource 
in supplying Doctors with 
quality immune boosting 
products for their patients 
during the Covid-19 
situation

•	 Highest-quality 
ingredients and formulas 
ensure optimal health  
for patients

•	 Every aspect of testing, 
processing, and labeling  
of dietary supplements 
meets or exceeds FDA’s  
GMP requirements

A Pioneer in Nutritional  
Supplements Since 1962
Dee Cee Labs knows nutrition and 
how it goes hand-in-hand with 
Chiropractic treatments.
The Best Nutritional Supplements: 
Best Immune Support. Best B-12. 
Best Herbs. Best Omega-3. Best 
Magnesium. Best Joint Products. 
Best Multi-VM. Best Allergy Relief.
The Best of what Chiropractors  
need for their patients.

Call us toll-free at 
1 (800) 251-8182
 or visit us online 
www.DCLabs.com

IMMUNITY SUPPORT:  

To learn more, flip to 

back page or check out 

pages  4-5  

and 18-19.



Zinc Lozenge+
90 Count — Recommended  
Dosage of One Lozenge Three  
Times per Day

•	 Boosts Immune Functions*, with 
25mg of Zinc in each Lozenge

•	 Helps fight Respiratory Tract 
Infections*

•	 Combats Viral Infections*

Curcumin 950
60 Count — Recommended 
Dosage of Two Capsules per Day

•	 Boosts Detoxification of the 
Liver and Immune Support*

•	 Free Radical Fighting 
Antioxidant*

•	 Exhibits Anti-inflammatory 
Effect*

D3 5000 IU
30 Count — Recommended 
Dosage of One Tablet per Day

•	 Immune System Support*

•	 Promotes calcium absorption 
for strong bones*

•	 Easily Digested  
and Assimilated

Melatonin Formula 256
30 Count — Recommended  
Dosage of One Tablet per Day 
Before Bed

•	 Nutritionally Supports a Healthy 
Sleep Pattern*

•	 Potent Immunostimulator of the  
T cell response*

•	 Sublingual for optimal 
bioavailability

Help your patients build and maintain 
a healthy immune system 

Benefits of the Immune Health Package

All 4 Key Products, In one Convenient 30-day Package

Discount Pricing for Professionals

*	These statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure or prevent any disease.

1 Package

	 Package Cost 	 $30
		  Total Cost 	 $30
		  Profit 	 $15

	 12 Packages

	 Package Cost 	 $2250

	 Total Cost 	 $270
	 Profit	 $270

6 Packages

	 Package Cost 	 $2750

	 Total Cost 	 $165
	 Profit 	 $105

 ORDER TODAY  Meet Your Patients’ 
Demand for  

Immune Boosting 
Products

www.DCLabs.com
1.800.251.8182

DOUBLE 

YOUR 

INVESTMENT

BEST DEAL!

Patient Price — $45
(minimum suggested)
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For more than 90 years, Standard Process has partnered with 
health care professionals — including chiropractors — to keep 
patients on the path to optimal health. That’s why we’re thrilled 
to be part of Backbone: a docuseries that sets out to find the 
world’s best health modalities and treatments. It also includes 
an interview with Standard Process President & CEO Charlie 
DuBois, who discusses the role that whole food-based nutrition 
and supplementation can play in supporting health.

Standard Process 
is a Proud Sponsor 
of Backbone
A docuseries about the benefits 
of chiropractic care for veterans

To learn more, visit backboneseries.com

Standard Process President and CEO 
Charlie DuBois and Backbone director, 
Roger Sparks at the Standard Process 
certified organic farm

©2020 Standard Process Inc. All rights reserved. LN01313 12/20
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BE THE TRUSTED RESOURCE  
FOR IMMUNE HEALTH PRODUCTS

Introducing the NEW Immune Health Package

Help your patients build and maintain 
a healthy immune system

Benefits of the Immune Health Package
✔ Zinc Lozenge+ — 90 Count — 

Recommended dosage of one lozenge 
three times per day

• Boosts immune function with 25 mg  
of Zinc, combats viral infections and 
helps fight respiratory tract infections*

✔ Curcumin 950 — 60 count — 
Recommended dosage of two capsules 
per day in the morning

• Fights inflammation, modulates the 
immune system and boosts cognitive 
function*

✔ D3 5000 IU — 30 count —
Recommended dosage of 1 tablet per 
day in the morning

• Enhances white blood cells and boosts 
antimicrobial peptides in the lungs*

✔ Melatonin Formula 256 — 30 
count — Recommended dosage of one 
sublingual tablet per day before bed

• Enhances restful sleep allowing the 
immune system to reset and recharge 
and acts as a potent immunostimulator 
of the T cell response*

* These statements have not been evaluated by the Food and Drug 
Administration. These products are not intended to diagnose, treat, 
cure or prevent any disease.

All 4 Key Products, In one Convenient Package

Doctors, 
Request Your  
FREE Package 

Today!

www.dclabs.com
1.800.251.8182

Immune Support
Simplified!
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“Reduce the number of factors 
your immune system has to deal 

with by cleaning up your diet, 
healing your gut, lightening 

your toxic burden, treating your 
infections, and reducing your 

overall stress.”

—  Amy Myers, autoimmunity author
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THE CHIROPRACTIC ECONOMICS 
STAFF wishes you a healthy and 
prosperous 2021 (it couldn’t be 
any worse than 2020, right?), so 
out with the old and in with new. 
Out with masking symptoms with 
medications, and in with treating 
the source of the problems with 
non-drug solutions.

We can’t wait to see what this 
year brings, but we know it will 
bring two things for certain that 
will be beneficial to everyone, 

chiropractors and patients — a COVID-19 vaccine in the U.S. 
and around the world, and a renewed outlook on health and 
wellness for patients.

Immune health
A topic shared across age, race, gender and continents now 
due to COVID-19, the renewed interest in immune health won’t 
be slowing down. 

Patients gave themselves a fast-track education in immune 
health last year in the midst of the pandemic, resulting in a 
more knowledgeable patient base that wants to maintain a 
heightened immunity for general illnesses, flus, and any other 
COVID-like viruses that we may see in the future. Nutrition 
outlets are reporting sales in the 200%+ range for vitamins 
and supplements, and likewise predict a new era for wellness 
and immunity strength.

In this issue we examine some of the newly-established 
standards for immunity health, and how you can handle a 
touchy subject — dealing with patients whose weight issues 
interfere with chiropractic care and their general health,  
and make them more susceptible to disease and viruses  
like COVID-19.

“Unfortunately, many Americans entered the pandemic 
with immune systems that were already weakened — 
combined with the failure to implement necessary infection 
prevention measures consistently,” writes our feature author 
Robert Silverman. “This population group is at high risk for 
infection, severe possible illness and long-term impacts. 
Healthy people have robust immune systems. In our society, 
72% of the population is overweight or obese — an epidemic 
within the pandemic.”

Looking forward
What are your New Year’s resolutions? In this issue we take 
a look at some that can benefit doctors of chiropractic both 
professionally and personally. 

Do you know what your “MarTech stack” looks like for  
your business? How about the benefits of measuring patient 
body composition and phase angle? If you missed The 
National in Orlando this past fall, we also feature a recap and 
photo spread of one of the largest chiropractic conventions in 
the industry.

Late last year another congressperson jumped on board 
to officially support the Chiropractic Medicare Coverage 
Modernization Act under review in the U.S. Congress in a year 
chiropractic was designated an “essential service.” Next year, 
in addition to a Medicare breakthrough, could also include 
blanket chiropractic coverage for all military members and 
their families as opposed to only active duty. 

From a health care service perspective while emerging 
from a pandemic, chiropractic should continue to rise to new 
heights in 2021.

To your practice’s success,

Richard Vach 
EDITOR-IN-CHIEF

LETTERS TO THE EDITOR
“Thank you very much for your long-term support of the  
chiropractic profession. As I near full retirement I want to tell 
you how much I have appreciated Chiropractic Economics and 
its contributions.”
— J. Kershner, RN, BS, DC

Email your letters to editorial@chiroeco.com.

 

HAPPY NEW YEAR! 
 
 

PATIENTS GAVE THEMSELVES A FAST-TRACK 
EDUCATION IN IMMUNE HEALTH LAST YEAR 
IN THE MIDST OF THE PANDEMIC...

FOUNDED 1954
William L. Luckey and  
Helen C. Luckey
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Automatic flexion with thoracic 
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with thoracic air breakaway

HA90C
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With Interferential  
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Four-channel Electro-Therapy with Premod, 
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The Joint donates to Life 
University research
Life University launched “Founder’s 
Month of Giving for Research” in 
September, a 30-day campaign to  
raise resources and awareness for  
the need for further chiropractic 
industry research.

“One corporation gave with 
extraordinary generosity to the cause,” 
said Vice President of University 
Advancement Gilles LaMarche, DC. “The 
Joint Corp. had a total gift of $49,475.00 
... It is evident that The Joint’s leadership 
and franchises … are committed to 
research for the profession, and we are 
honored they gave so graciously.”

Peter D. Holt, president and CEO 
of The Joint Corp., said, “Our most 
important priorities are championing 
the growth of chiropractic, as well as 
actively participating in leadership roles 
within the chiropractic community.”
ChiroEco.com/joint-donates

Standard Process and 
Integria Healthcare sign 
partnership agreement
Standard Process and Integria 
Healthcare have reached a renewed 
10-year partnership agreement 
intended to support practitioners 
with supplements. Though they 
have worked together for 20 years, 
the agreement is intended to foster 
deeper collaboration.

“Standard Process and Integria 
Healthcare have a unique relationship 
... because we combine the expertise 
of a leading whole food-based 
supplement company and a leading 
herbal supplement company,” said 
Standard Process President and CEO 
Charlie DuBois.

Standard Process remains the 
exclusive U.S. distributor of MediHerb®, 
an Integria practitioner brand.
ChiroEco.com/SP-agreement

NWHSU releases paper 
on racial inequalities 
in health care
Following the spark of social justice 
movements, Northwestern Health 
Sciences University delved into the 
effects of systemic biases and racial 
inequalities in health care.

Michele Maiers, DC, PhD, executive 
director of research and innovation, 
and Chuck Sawyer, DC, special assistant 
to the president, developed a policy 
paper to address these issues.

“A complex legacy of racism in 
the United States continues to create 
health inequities among people of 
color,” the paper states. “Systemic 
biases in education, employment, 
housing, health care, access to food, 
accumulation of wealth, and the legal 
system contribute to poorer health 
among communities of color.”
ChiroEco.com/racial-inequities
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MISSED THE LAST ISSUE?

2021 Buyers Guide
The most comprehensive  
listing of industry  
products and services

ChiroEco.com/magazine

TWITTER DISCUSSION

RESOURCES @CHIROECO.COM

SOCIALMARKETING

Which nutritional supplements are best for 
supporting the immune system?

4 ways to get more social media exposure
Maintaining an active social media presence is vital for your business to succeed. Here are a few tips 
for giving your practice more social exposure.
1. Maintain a strong presence. Creating social media pages for your practice is an important first 
step, but be active on them, too. Create regular posts, respond to clients’ feedback and get them 
involved with your business, especially via Facebook and Instagram.
2. Promote brand awareness. Share pictures and videos to show the variety of services you 
provide. Mention the benefits of each product or service as well as treatment processes. Potential 
clients will see that you are a professional in the field and will prefer to visit your business over the 
competition’s.
3. Improve communication. Staying in touch with clients is necessary to create a bond with them, 
but doing so after they’ve left your practice makes that bond last. In addition to posting about your 
offers and services on social, implement an email or text messaging system, which will allow you to 
send bulk messages to your clients.
4. Reward client loyalty. Create a loyalty program to give clients points for their purchases, which 
they can use to pick up rewards, such as a discount, at your practice. Your customers will enjoy 
earning points and associate your business with positive experiences, while you grow a strong 
foundation of loyal customers.  —Juliusz Dzierlatka
For more social media tips and advice, visit the “Business Tips” section of chiroeco.com.

Each month we’ll ask a new question on our Facebook page.  
Join the conversation at facebook.com/ChiroEcoMag

FACEBOOKQUESTION 

How do you go about discussing immune health with your patients?

17,368 followers

eBooks
Visit our eBooks page to see the latest specialty 
publications on cutting-edge topics such as CBD, 
PEMF and clinical nutrition.
ChiroEco.com/chiropractic-ebooks

Email Courses
Try one of our eCourses and get up to speed with 
lessons on business and chiropractic sent straight 
to your inbox.
ChiroEco.com/chiropractic-ecourses

Podcasts
We’ve interviewed some of the best minds in 
chiropractic. Listen on the go. 
ChiroEco.com/podcast 

CHIROCHIROECO.COM.COM

Use the hashtag #CE 
for the chance to be  
featured on our Twitter  
@ChiroEcoMag

	 10	 CH IROPRAC TIC  ECONOMICS   •   JANUARY 17,  202 1 	 CHIROECO.COM

http://facebook.com/ChiroEcoMag
http://twitter.com/ChiroEcoMag
http://instagram.com/ChiroEcoMag
http://ChiroEco.com/buyers-guide
http://facebook.com/ChiroEcoMag
http://ChiroEco.com/chiropractic-ebooks
http://ChiroEco.com/chiropractic-ecourses
http://ChiroEco.com/podcast
http://Chiroeco.com


https://thechiroevent.com/


bekah_rae_
I may still be a student chiropractor but I’m 
working my way towards being a spine whisperer. 

life_west
Thanks to everyone who helped make our Gross #Anatomy Lab Capital 
Campaign a huge success! #LifeWest’s #chiropractic students are 
already enjoying the first of four Anatomage digital dissection tables.

TOP TOP INSTAGRAM POSTS  
Tag #ChiroEcoMag for your chance to be featured

palmercollege
Veterans have been part of the Palmer College student 
body from the very beginning.

ub_chiro_clinic
T Tool Demo

dr.chadteague
Opportunity does not waste time with those who are unprepared. 
#gobrowns Game day! @juice_landry

cakestodyefor
#graduationcake #shermancollegeofchiropractic

parkeruniversity
“#Exercise is king. #Nutrition is queen.

dr.kimbra.runyan
Not all chiropractors are created equal.

 

loganuniversity
Pediatric chiropractic care incorporates gentle soft tissue work that can greatly benefit a child’s overall health…
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Help Ensure Your Patients’ Immune Health.

With Tru Immune Support™.

Three Generations of Truth in Nutrition

www.trugen3.com      1-844-387-8436

®

Exclusively Formulated by
Dr. Chris Meletis, ND
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733 Washington Road, Suite 211, Pittsburgh, PA 15228            (3TRUGEN)

Contact us today for FREE SAMPLES and to find out how you can put our innovative, 
one-of-a-kind products to work for your patients, and your practice, today.

Tru Immune Support™ Helps Optimize Immune Systems.
Nutraceuticals Innovator TruGen3® proudly introduces new Tru Immune Support™, a 
comprehensive combination of botanicals, vitamins, and other natural substances designed 
to support immune cell function and promote respiratory health. Specially formulated by 
world renowned Naturopathic Doctor Chris D. Meletis, no other immune supplement 
contains this effective and unique combination designed to maintain humoral and innate 
immunity*.

The unique Tru Immune Support™ formula contains multiple nutrients, including the 
botanical Astragalus, which contains high amounts of polysaccharides, flavonoids, multiple 
trace minerals and amino acids, all of which boast immune-supporting attributes. In 
addition, Tru Immune Support™ contains the proprietary ingredient, EpiCor®, a dried 
fermentate produced from Saccharomyces cerevisiae. Multiple studies show EpiCor® acts as 
an antioxidant and supports a healthy immune response during exposure to colds and flus 
and respiratory stresses. Tru Immune Suuport™ also contains Olive Leaf Extract, Berberine 
HCI , N-Acetyl-L-Cysteine and Garlic, further bolstering its efficacy†.

TruGen3® continues the Lioon family legacy of three generations and more than a half-
century of nutraceutical experience, with products produced under the highest ethical 
standards, available exclusively through Health Professionals. Contact us to find out how you 
can put our highly innovative products to work for your patients, and your practice, today.

https://trugen3.com/


After more than four decades as a faculty 
member at Sherman College of Chiropractic, 
Associate Professor John H. Porter Jr., DC, 
retired Dec. 31. A 1977 Sherman College 
graduate, Porter joined the college in 1979 
as a faculty member and has dedicated his 
years at the college to teaching the next 
generations of doctors of chiropractic as well 
as serving the local community through his 
private chiropractic practice as Spartanburg’s 
second Black chiropractor. 

Porter announced his retirement 
during the college’s annual employee 
service awards program on Nov. 19 among 
colleagues and friends. Having joined the 
faculty just six years after its founding, 
Porter has taught nearly every Sherman 
College student to walk its halls, leaving a 
lasting impression on many alumni.

“No doubt after 40-plus years of service, 
Dr. Porter could teach us all a thing or two 
about community, and about building a 

legacy,” said Sherman College President 
Edwin Cordero, DC.

In 2019, in celebration of his 40th year, 
Sherman College established a scholarship 
fund in Porter’s name with the goal of 
lessening the financial burden faced by 
future chiropractic students. Two Dr. John 
H. Porter Jr. Scholarships have since been 
awarded, with one recent graduate already 
pursuing a career of service like Porter. 
For more information, visit sherman.edu.

S C H O O L  N E W S

John H. Porter Jr., DC, retires 
after 41 years of educating

DON’T MISS
CONFERENCES

Advanced Acupuncture Session 1
January 9-10 • Chesterfield, MO
The course is taught by Dr. Zev 
Myerowitz and Dr. Lisa Holt, delving 
deeper into all aspects of acupuncture, 
leading to diplomate status with the 
American Academy of Chiropractic 
Acupuncture and eligibility to sit for the 
diplomate examination of the American 
Board of Chiropractic Acupuncture.

Benefits of Franchising
On Demand at chiroeco.com
Learn what franchising is, including 
roles and responsibilities in a franchise, 
benefits of franchising, benefits of 
franchising in chiropractic, and things 
to pay attention to when evaluating 
franchise opportunities.

FE ATU R E D WE B INAR

Improve Compliance and 
Treatment Outcomes with 
CBD and Menthol Topicals
On Demand at chiroeco.com
Jen Palmer, ND, director of education 
at Charlotte’s Web and Carly Hudson, 
DC, of Healing Ground Movement 
take you through an overview of the 
endocannabinoid system; how the 
endocannabinoid system restores 
balance in the mind, body and skin; 
endocannabinoid deficiency linked to 
health conditions; and more.

Learn more at chiroeco.com/events.

BACKBACKLOG CATCHING UP ON THE LATEST NEWS, TRENDS AND 
INNOVATIONS FROM THE CHIROPRACTIC COMMUNITY

H E A LT H  N E W S

Researchers examine effectiveness of 
approaches to reducing COVID-19 spread
Simon Fraser University professors Paul Tupper 
and Caroline Colijn have found that physical 
distancing is universally effective at reducing 
the spread of COVID-19, while social bubbles 
and masks are more situation-dependent.

The researchers developed a model to test 
the effectiveness of measures such as physical 
distancing, masks or social bubbles when used 
in various settings. Their paper was published 
Nov. 19 in the journal Proceedings of the 
National Academy of Sciences of the United 
States of America (PNAS).

They introduce the concept of “event R,” 
which is the expected number of people 
who become infected with COVID-19 from 
one individual at an event. Tupper and 
Colijn look at factors such as transmission 
intensity, duration of exposure, the proximity 
of individuals and degree of mixing — then 
examine what methods are most effective at 
preventing transmission in each circumstance.

The researchers incorporated data from 

reports of outbreaks at a range of events, 
such as parties, meals, nightclubs, public 
transit and restaurants. The researchers say 
that an individual’s chances of becoming 
infected with COVID-19 depend heavily on 
the transmission rate and the duration — the 
amount of time spent in a particular setting.

The model suggests that physical 
distancing was effective at reducing COVID-
19 transmission in all settings, but the 
effectiveness of social bubbles depends 
on whether chances of transmission are 
high or low.
SOURCE: Science Daily

John H. Porter Jr., DC
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“I HOPE THAT IN THIS YEAR TO 
COME, YOU MAKE MISTAKES. 
BECAUSE IF YOU ARE MAKING 
MISTAKES, THEN YOU ARE 
MAKING NEW THINGS, TRYING 
NEW THINGS, LEARNING, 
LIVING, PUSHING YOURSELF, 
CHANGING YOURSELF, 
CHANGING YOUR WORLD.”
— NEIL GAIMAN



SCHOOL NEWS

NYCC student volunteers 
help build homes with 
Habitat for Humanity

BY THE NUMBERS:

IMMUNE HEALTH
“We will see more customized immunity hacks, using 

genetic testing and biohacking … to pinpoint what immune 
therapies best suit your system and situation.”

— Sandra Ballentine, editor, W magazine, on 2021 health trends

Just about every Saturday, New York 
Chiropractic College student volunteers lend 
a hand with the latest home being built for a 
local family through Habitat for Humanity of 
Seneca County, N.Y.

Still helping out their neighbors during the 
global health pandemic, Habitat and NYCC 
students worked together to follow health 
guidelines and take extra precautions. For 
safety measures, most of the work this fall 
has been outside and volunteers wear masks 
and make sure to sanitize often.

Sixth-trimester NYCC students are 
required to do five hours of community 
service and write a paper to reflect on their 
time spent volunteering. But for students, 
it’s about more than the community service 
credit they earn; it’s about the feeling of 
helping people in need and giving back to the 
community they live and learn in.

NYCC students have been volunteering 
with Habitat for at least eight years. Recent 
projects in Seneca Falls had some students 
spreading gravel for a sidewalk at a home 
on E. Bayard St., while others helped build a 
shed on Tyler Ave.

President of Habitat for Humanity of 
Seneca County Menzo Case said that 
student volunteers help them stay on time 
with their projects. 

“Our experience with NYCC students is 
that they are willing to take on any task — 
demolition, building walls, putting in plumbing, 
wiring, roofing, you name it! They bring with 
them a willingness to learn and patience 
to work with both skilled and unskilled 
volunteers and family members,” Case said.
To learn more about Habitat for Humanity of Seneca 
County, visit habitatseneca.org; or search for a local 
chapter at habitat.org.
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Age after which the immune system 
typically weakens, “although 
why it happens isn’t clear.”

Source: WebMD

A little over 1.3 gallons of blood and lymph (clear and 
colorless liquid that passes throughout the tissues) power 
the elements of the immune system throughout the body.

Source: Healthline

When Chinese healers began blowing dried smallpox scabs 
into the noses of healthy patients, who then contracted a 

mild form of the disease — and the patients who recovered 
became immune to smallpox. This variolation, or inoculation, 

spread to Europe and New England in the 1700s.
Source: Livescience

Length of time of sunlight exposure 
on a sunny day for the average fair-

skinned person to get their daily 
amount of vitamin D, important for 
a strong immune system. Too much 
sunlight, on the other hand, can be 
detrimental to the immune system.

Source: Healthline

Less than six hours of sleep in one night can 
weaken the immune system, and a 2012 study 

showed that vaccines may be less effective 
on people who do not get enough sleep.

Source: the journal SLEEP
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STAFF PICK
BOOST YOU R IM M U N E 
SYSTE M

IMMUNE SYSTEM HEALTH PACKS
Why we love it
Immune 
System Health 
Packs* provide 
support in 
convenient 
packs, 
which are 
an excellent 
source of iron, 
zinc, copper, 
chromium, 
folate and iodine; vitamins A, B6 and B12; 
and antioxidant vitamins C and E. At the 
suggested use of three packs per day, they 
provide an excellent source of calcium and a 
good source of magnesium and selenium. 

Why you should choose this product
Each box includes a 10-day supply. Each 
pack contains Immuplex®, a blend of 
essential micronutrients and minerals; 
Protomorphogen™ and Cytosol™ extracts 
to support the immune system; Cataplex® 
F Tablets to support the inflammatory 
response as it relates to periodic challenges; 
Cataplex® C tablets to support the immune 
system, skin and connective tissue, and 
bone health; and Calcium Lactate to support 
absorption of calcium and magnesium.
For more information, visit standardprocess.com.

BACKBACKLOG

Construction has started on the expansion 
of Palmer College of Chiropractic Florida’s 
Port Orange campus through the addition 
of a new academic building. In 2022, Palmer 
Florida will celebrate 20 years in Port Orange, 
Fla., as well as a fourth academic building 
that will help meet the demands of rising 
student enrollment. More than 800 students 
are currently enrolled at Palmer Florida. 

The $12 million space will provide 33,000 
square feet over two floors, and will feature 
four classrooms with space for up to 130 
students, additional technique rooms for 
students to learn and practice the hands-on 
care they’ll deliver after graduation, a larger 
anatomy learning environment, and virtual- 
and augmented-reality learning tools. 

“At Palmer Florida, we hope to grow 

the chiropractic profession not only in the 
southeast, but across the country,” said 
Palmer Florida President Peter Martin, DC. 
“This new academic space solidifies our 
commitment to the students and faculty 
who will make that happen.”

The new labs will be designed specifically 
for students to apply what they’re learning 
about movement science and rehabilitation 
in an ideal, technically advanced setting. 
The building will be filled with windows that 
let in natural light, and it will feature an 
extended patio alongside the campus pond 
for students to relax and study.

Construction is expected to be complete in 
fall of 2021. The project is funded by donations 
from alumni and friends of the college.
For more information, visit palmer.edu.

S C H O O L  N E W S

Palmer College of Chiropractic Florida expansion 
meets rising enrollment demands

Elderberry immunity support for patients
Patient spending on immunity supplements is predicted to hit an all-time high in 2021. Are you ready to meet your 
patients’ needs? Elderberry Immune Complex* is one supplement that can make all the difference for patients.
It provides key immune vitamins and minerals well-known for their effectiveness, along with clinically-studied 
Haschberg Austrian Elderberry:
 • Haschberg Austrian Elderberry, standardized for anthocyanins, which support a strong immune response.*
 • Vitamin A as retinyl acetate, superior to beta-carotene, and vitamin C for its well-known for immune benefits.*
 • Vitamin D, with sufficient levels for a more robust immune system.*
 • Vitamin E, with the full family of tocopherols, a powerful nutrient for immune system support.*
 • Zinc: Supports the thymus, the master gland of the immune system.*
 • Selenium, which works with magnesium to keep the immune system healthy.*
*These statements have not been evaluated by the Food and Drug Administration.  
This product is not intended to diagnose, treat, cure or prevent any disease.  
For more information, go to EuroMedicaUSA.com.

PROFITABLE PRACTICE

Ground is broken for a new academic building at Palmer College of Chiropractic’s Florida campus.
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AMAZING THINGS HAPPEN WHEN YOU 
PUT THE PROFESSION YOU SERVE FIRST.

When we were founded by chiropractors 
75 years ago, it was because the profession 
needed an insurance company that truly 
understood its unique needs and challenges. A 
lot of things have changed since then, but one 
thing remains constant: you are the priority.  

From funding research and supporting state 
associations by providing free speakers for 
their programs and events and a steady 
stream of complimentary resources, we 
do everything in our power to continue to 
advance the chiropractic profession. And you.

Because giving back lights the way for the 
next 75 years of chiropractic — and beyond.

ncmic.com

GIVING BACK  
L I G H T S  T H E  WAY 

FORWARD.

©2021 NCMIC NFL 4275-200075

https://www.ncmic.com/


BUILDING AND 
MAINTAINING A 
STRONG IMMUNE 
SYSTEM
Helping patients understand  
and ward off viral infections
BY CHIROPRACTIC ECONOMICS STAFF

1 “WHO Timeline – COVID-19.” Who.int. Accessed May 8, 2020. https://www.who.int/news-room/detail/27-04-2020-who-timeline---covid-19
2 “1918 Pandemic.” Centers for Disease Control and Prevention. Accessed May 18, 2020. https://www.cdc.gov/flu/pandemic-resources/1918-pandemic-h1n1.html
3 “Burden of influenza.” Centers for Disease Control and Prevention. Accessed May 18, 2020. https://www.cdc.gov/flu/about/burden/index.html
4 “Who is at high risk for flu complications.” Centers for Disease Control and Prevention. Accessed May 18, 2020. https://www.cdc.gov/flu/highrisk/index.htm
5 Grebow, J. “Dietary supplement sales skyrocket during coronavirus pandemic.” Nutritional Outlook. Apr 1, 2020. https://www.nutritionaloutlook.com/trends-business/

dietary-supplement-sales-skyrocket-during-coronavirus-pandemic
6 “WHO Timeline – COVID-19.” Who.int. Accessed May 8, 2020. https://www.who.int/news-room/detail/27-04-2020-who-timeline---covid-19

AMERICA HAS SEEN TWO VIRAL PANDEMICS IN THE LAST 
CENTURY OR SO. The one that lives in many of our minds is the 
rapid spread of the coronavirus now known as COVID-19. First 
reported on Dec. 31, 2019, in Wuhan, China,1 this virus has made 
“social distancing” and “safer at home” common, everyday terms.

The other occurred in 1918 and was caused by the H1N1 
virus. That pandemic, which has since been dubbed the 
Spanish Flu, is credited with at least 50 million deaths 
worldwide, 650,000 of which were in the U.S.2 

Add to this the thousands of deaths that occur annually 
from the latest flu3 and many people are now fearing when the 
next big viral infection could potentially hit. Who is most at risk 
of having not only more severe cases of influenza, but also of 
potentially dying from these bugs?

At-risk demographics
The Centers for Disease Control and Prevention (CDC) reports 
that those most at risk of developing flu-related complications 
and death include:4 

	� Adults 65 and older

	� People residing in a nursing home or long-term care facility

	�Women who are pregnant

	� Young children (under the age of two), especially those with 
neurologic conditions

	� People with medical conditions that weaken their immune 
system, such as asthma, diabetes or cancer

	� Those with body mass indexes (BMIs) that are 40 or higher

	� Certain demographics, including American Indians and 
Alaska Natives

Concerns over the impact that viruses can have on wellness 
have caused many Americans to look for ways to protect their 
own health. Based on the data, it appears that supplements 
are one of the preferred preventive choices.

A spike in supplement use
In the year preceding March 8, 2020, supplement sales increased 
roughly 6%.5 Yet, the sales growth for the week of March 8 alone 
— when the World Health Organization reported that concern 
about the coronavirus began to really ramp up6 — was 35%. 

Immune System Edit Series
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Many of the products purchased during this timeframe are 
designed to target the immune system. On the list was vitamin 
C, vitamin D, and, the nutrient with the biggest one-week 
increase at 255%, zinc. 

Research has linked all of these vitamins and minerals to 
improved immunity. But one question we must ask is what are 
some of the most common reasons a person’s immune system 
would be weakened?

Top immune system threats
Stress is one, with the American Institute of Stress reporting 
that 77% of the population reports that their levels of stress 
regularly manifest into physical symptoms such as fatigue, 
headache, upset stomach and muscle tension.7  

Another immune system threat is not getting enough sleep. 
When you don’t get ample rest, your body is unable to produce 
the number of cytokines necessary to protect itself from 
infection and inflammation. 

For some people, the problem lies with a poor diet. They 
aren’t giving their body the nutrients it needs to function 
efficiently. Others are unable to store the nutrients taken in, 
resulting in a poorer immune response. 

Helping patients build immunity
There are many dietary supplements you can recommend to 
patients who are most at risk of developing complications due 
to a viral infection and interested in bolstering their immunity. 
Some of the most beneficial include:

Vitamin C – A 2017 article published in Nutrients shares that 
vitamin C boosts immunity by supporting cell-level function of 
the innate and adaptive immune systems.8 It also strengthens 
the skin’s ability to fight off environmental pathogens.

Vitamin D – Also in 2017, the BMJ published results of a meta-
analysis of 25 randomized controlled trials involving 11,321 
participants.9 After looking at the data, researchers noted that 
this vitamin helps protect against respiratory infections.

Zinc – Research links zinc deficiency with severe immune 
dysfunction.10 Why? Its antioxidant properties aid in immune 
cell development and communication. It also plays an 
important role in inflammatory response.

Melatonin – Melatonin is known for helping people get 
better sleep. Studies show that this nutrient also enhances the 
body’s production of cytokines, ultimately boosting immunity.11 

Curcumin – The immune system naturally increases 
inflammation to help the body heal. When this inflammation is 
long-lasting, it can be harmful. Curcumin helps reduce this type 
of inflammation by downregulating proinflammatory cytokines.12 

As we continue to learn more about COVID-19, it’s possible 
that more supplements will be added to this list. In the 
meantime, suggesting that patients start with these can help 
them better protect themselves against many different viruses, 
the coronavirus included, in addition to a healthy lifestyle. 

 

7 “What is stress?” The American Institute of Stress. Accessed May 8, 2020. https://www.stress.org/daily-life
8 Carr, A, & Maggini, S. “Vitamin C and immune function.” Nutrients. Nov 9, 2017. https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5707683/
9 Martineau, A et al. “Vitamin D supplementation to prevent acute respiratory tract infections: systematic review and meta-analysis of individual data.” BMJ. 2017; 356. https://

www.ncbi.nlm.nih.gov/pmc/articles/PMC5707683/
10 Prasad, A. “Zinc in human health: Effect of zinc on immune cells.” BioMed Central. May-Jun 2008; 14(5-6): 353-7. https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2277319/
11 Srinivasan, V et al. “Melatonin, immune function and aging.” Immunity & Ageing. 2005; 2: 17. https://www.ncbi.nlm.nih.gov/pmc/articles/PMC1325257/
12 Jagetia, G, & Aggarwal, B. “’Spicing up’ of the immune system by curcumin.” Journal of Clinical Immunology. Jan 2007; 27(1): 19-35. https://www.ncbi.nlm.nih.gov/pubmed/17211725

EDITORIAL SERIES SPONSORED BY DEE CEE LABORATORIES

Contact Dee Cee Labs TODAY at 800-251-8182 to discuss  
how we can help you boost your patients’ immunity!  
Visit dclabs.com to learn more about our product options.

Trusted since 1962, Dee Cee Laboratories Inc. was built on a solid  
foundation of providing health care providers with the highest-quality 
products available. This commitment is an honor and knowing our  
products help your patients live healthier isn’t something we take lightly.

As your partner in immunity, we will work with you to help your 
patients become less susceptible to the latest virus or bug. And we 
have many products available that can help achieve this goal.

Vitamin C – Our Vitamin C product line provides patients with a 
diverse selection that includes Ester C™, Buffered C, Time-Release C, 
Chewable C, Powdered C, and C-Crystals with some single doses as 
high as 5,000 mg.

Natural D-3 – Not only does vitamin D-3 help boost immunity, but it 
also promotes strong bones and teeth. Dee Cee’s Natural D-3 contains 
5,000 IU of D-3. Other options combine this vitamin with additional 
health-boosting nutrients, such as Vitamin A, Vitamin K2 or fish oil.

Zinc – This mineral is a must for all your patients, helping protect 
their upper respiratory tract from viruses. Dee Cee Labs offers a 
variety of products containing zinc, from our soothing Z-Lozenge+™ 
to our easily-absorbed choices of  ZINMAX™ or Zinc Chelate. We also 
include zinc in a number of our multivitamins, providing patients even 
more health benefits.

Melatonin – Some patients prefer to take melatonin as a softgel; 
others would rather ingest it sublingually as a tablet. As your immunity 
partner, we supply both. We even offer Melatonin Formula 743, which  
is specially formulated to be suitable for vegetarians.

Curcumin – Curcumin 950™ was developed for those who are 
interested in the highest dosage of curcumin; the active component 
in turmeric. We offer a full line of exclusive turmeric and curcumin 
products that include TurCumin™, Curcumin 950™, Turmeric Root 
Extract, and Turmeric 800 mg.

Immune Support Simplified
We also offer a complete 30-day supply Immune Health Package. 

This package makes supporting your patient’s immune system easy! 
This all-inclusive package includes these 4 key products:

• Z-Lozenge + Vit. C – 90 count, boosts immune function & fights   	
        respiratory tract infections

• Curcumin 950™ – 60 count, fights inflammation, modulates  	
        immune function, boosts cognition 

• D-3 5000 IU – 30 count, enhances white blood cells, boosts 	
        antimicrobial peptides in the lungs

• Formula 256 Melatonin – 30 count, recharges immune system 	
        thru restful sleep

Dee Cee Labs – Your Partner in Immunity

CH IROEC O.C OM	 JANUARY 17,  202 1   •   CH IROPRACTIC  ECONOMICS 	 19

https://www.dclabs.com/


	 20	 CH IROPRAC TIC  ECONOMICS   •   JANUARY 17,  202 1 	 CHIROECO.COM



FEATURESTORY

T H E  TA K E AWAY 

Patients who can control their weight, eat right and supplement correctly (see below) while also remaining aware of the benefits 
of exercise, stress reduction and sleep have a significant advantage in fighting off COVID-19 infection. 

COVID AND IMMUNITY: 

FOCUS ON 
THE HOST
You can’t control the virus, but you can control the host
BY  R O B E R T  G .  S I LV E R M A N ,  D C ,  DAC B N ,  D C B C N ,  M S ,  CC N ,  C N S ,  C S C S ,  C I I S N ,  C K T P,  C E S ,  H KC ,  FA K T R

TIME TO READ: 11-13 MIN.

AS THE COVID-19 PANDEMIC CONTINUES INTO 2021, a strong immune system remains crucial for 

avoiding infection or fighting it off efficiently should it occur. Unfortunately, many Americans entered 

the pandemic with immune systems that were already weakened — combined with the failure to 

implement necessary infection prevention measures consistently. This population group is at high risk 

for infection, severe possible illness and long-term impacts. 
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FEATURESTORY

The immunity issue
Healthy people have robust immune systems. In our society, 72% 
of the population is overweight or obese — an epidemic within 
the pandemic. 

These Americans are more vulnerable to COVID-19 infection 
because a primary pathway for the virus to enter the body is 
through the angiotensin-converting enzyme 2 (ACE2) receptors 
on the surface of cells in the lungs, heart, blood vessels, 
kidneys, liver, gastrointestinal tract, brain, epithelial cells and 
fat cells. The primary role of ACE2 in the body is to break down 
angiotensin II (ANG II), a protein that increases blood pressure 
and inflammation. The SARS-CoV-2 virus binds to ACE2 receptors 
like a key into a lock. When the virus occupies the receptors, the 
effect of the enzyme on ANG II is blunted, leading to tissue injury, 
including damage to the epithelial cells that line blood vessels. 

Because fat cells have even more ACE2 receptors than lung 
cells, those with high adipose tissue levels are more likely to be 
infected. Once they are infected, they are more likely to need 
hospitalization, intensive care and possible intubation. They also 
have a higher risk of becoming “long-haulers,” people who have 
persistent ongoing symptoms from COVID-19. Although older 
adults, in general, are more likely to become severely ill with 
COVID-19, obese younger adults are just as much at risk.  

Obesity and COVID-19
Why is obesity at any age such a severe risk? Obese people may 
already have compromised respiratory function before infec-
tion. At the same time, abdominal obesity can compress the 
diaphragm, lungs and chest capacity, reducing the lungs’ ability 
to mobilize. Most significantly, obesity causes chronic low-grade 
inflammation and an increase in circulating proinflammatory 
cytokines. Preexisting inflammation plays a significant role in the 
worst COVID-19 outcomes. 

In addition to the widespread prevalence of overweight and 
obesity, roughly 6 of 10 Americans have an underlying chronic 
illness, such as metabolic syndrome or type 2 diabetes, that 
causes chronic low-grade inflammation. Chronic conditions 
related to excess weight are so common that only about 12% 
of adult Americans are metabolically healthy. The impact 
of metabolic syndrome and type 2 diabetes on COVID-19 is 
apparent. Inadequately controlled blood sugar is a significant 
risk for more severe illness, increased need for medical 
interventions, and possible death.  

Neurological symptoms 
Those who need hospitalization for COVID-19 are very likely to 
suffer neurological complications during their illness. In one 
recent study of 509 patients hospitalized at the Chicago-based 
Northwestern Medicine health system, 82% developed neuro-
logic symptoms, including muscle pain, headaches, dizziness, 
encephalopathy and brain fog. Altered brain function and 
encephalopathy affected 30% of the patients. The death rate in 
patients with encephalopathy was about 22%.

The neurological impacts in COVID-19 have several potential 
causes. It’s possible that the exaggerated cytokine response 
triggered by COVID-19 is to blame. Also possible, or in addition, 

In one recent study of 509 COVID-19 patients,  
82% developed neurologic symptoms, including muscle pain,  

headaches, dizziness, encephalopathy and brain fog.

CHRONIC CONDITIONS RELATED 
TO EXCESS WEIGHT ARE SO 

COMMON THAT ONLY ABOUT 
12% OF ADULT AMERICANS ARE 

METABOLICALLY HEALTHY.
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In combining soothing botanicals with  
powerful antibacterial elements, we have 
perfected our original alcohol-based hand 
sanitizer that is tough on germs, yet gentle on 
your skin! Manufactured in our state-of-the-art 
laboratories and developed by experts.  

Sombra® Antibacterial  
Hand Sanitizer was 
created to naturally 
disinfect and protect  
you—while moisturizing 
your hands and leaving 
behind a subtle, pleasant 
citrus aroma!

www.sombraUSA.com/how-to-buy/health-professionals/

We know these have been difficult times. Sombra® Professional Therapy Products have been manufacturing the  
Lotions and Crèmes you trust for over 45 years. The Sombra® product line is clinically recommended and trusted.

Nothing is more important to us than quality. We believe that true healing starts with the type of products you use.  
Sombra® is proudly manufactured in our own facility, ensuring we have utmost control over quality.  

Our pain-relieving gels have always contained natural ingredients without harsh chemicals or by-products.

Sombra® is committed to your health and well being.

To order, please visit one of our valued Distribution partners:

Sombra FP ad D.indd   1Sombra FP ad D.indd   1 9/18/20   1:04 PM9/18/20   1:04 PM

https://www.sombrausa.com/how-to-buy/health-professionals/


FEATURESTORY

is how the virus begins hypercoagulability and blood clots in 
blood vessels throughout the body and the brain. And because 
ACE2 receptors are found abundantly in the brain, including in 
the cerebral cortex, they may play a role in the cognitive deficits 
many patients develop.

As the long-term neurologic and cognitive impacts of 
COVID-19 become more apparent, we’re learning that brain 
fog doesn’t only affect hospitalized patients. Whether or not 
they were hospitalized or were even seriously ill, any COVID-19 
patient may experience a similar range of neurological problems, 
notably brain fog. 

Chiropractic and supplemental care for COVID-19
Chiropractic care is incredibly valuable for supporting the 
immune system and the central nervous system while attenu-
ating the neurological manifestations of COVID-19. 

In the long run, weight loss and glycemic control are essential 
for reducing chronic inflammation and improving immunity. 
Amid a pandemic, however, at-risk patients need immediate, 
actionable steps to build immunity. A good starting point is 
immune-boosting supplements.

Based on recent studies, patients who have been exposed 
to COVID-19 or have active infections should begin dosing with 
vitamin D3 or increase their dose to achieve a blood level of 

at least 30 ng/mL. A recent JAMA study looked at nearly 500 
patients who had their vitamin D level measured in the year 
before taking a COVID-19 test. The relative risk of testing positive 
for COVID-19 was 1.77 times greater for patients with likely low 
vitamin D status than patients with possible, sufficient vitamin 
D status. Another recent study showed that of 191,000 patients 
positive for COVID-19, being deficient in vitamin D raised the risk 
of infection by 54.5%.

Another potent antiviral supplement that may be particularly 
helpful against the SARS-CoV-2 virus is the polyphenol 
epigallocatechin-3-gallate (EGCG), found most abundantly in 
green tea. EGCG has been shown to bind to molecular docking 
sites on the virus and inactivate it. 

The hormone melatonin, often used as a sleep aid, also has 
powerful antiviral effects. A recent study showed that people 
who took melatonin supplements were 28% less likely to test 
positive for COVID-19. Other studies suggest that melatonin 
limits virus-related diseases and could be beneficial in COVID-19 
patients, particularly for obese patients with type 2 diabetes, 
who are at high risk of severe illness and death.

Curcumin, omega-3 benefits
Curcumin, one of the polyphenolic compounds found in the spice 
turmeric, may help prevent and treat viral infection. Turmeric 
has long been used in Ayurvedic medicine as an antibiotic and 
antiviral. Recent research suggests that curcumin may prevent 
the SARS-CoV-2 virus from binding to the ACE2 receptor. This may 
be particularly helpful for avoiding organ damage to the kidneys 
and heart. Curcumin may also help prevent lung inflammation 
and damage by inhibiting inflammatory cytokines.  

Pro-resolving mediators, or PRMs, represent a portion of 
the omega-3 fatty acid spectrum that significantly reduces 
inflammation. PRMs downregulate inflammation without 
suppressing it. This helps the body maintain an effective 
immune response while potentially warding off the dangerous 
cytokine storm response that can be fatal in COVID-19 infection. 

Amid a pandemic, at-risk patients need immediate,  
actionable steps to build immunity. A good starting  

point is immune-boosting supplements.

6 OF 10
AMERICANS WITH AN 

UNDERLYING CHRONIC ILLNESS, 
SUCH AS METABOLIC SYNDROME 

OR TYPE 2 DIABETES.
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FEATURESTORY

PRMs have been shown to help reduce inflammation in the 
alveoli of the lungs caused by SARS-CoV-2.  

Brain fog, memory problems and headaches from COVID-19 
neurological impacts can often be helped with lifestyle changes 
similar to the usual recommendations for chronic fatigue 
syndrome conditions.

My recommendations include:

• A brain-healthy diet rich in leafy greens and omega-3 
  fatty acids
• Regular mild to moderate physical activity 
• Stress reduction 
• Sufficient or improved sleep 
• Prebiotics and probiotics for improved gut health

Help patients control the host
While you can’t control the virus, you can control the host. 
Lifestyle improvements should be strongly encouraged, in 
cluding a healthy, anti-inflammatory diet that is mostly plant-
based. Those with metabolic issues should be helped to learn 
ways to control their glycemic load. 

In addition to all its other benefits, regular exercise has 
been shown to raise the production of the natural antioxidant 
extracellular superoxide dismutase (EcSOD), which helps prevent 
or reduce the severity of acute respiratory distress syndrome 
(ARDS). According to the CDC, between 20-42% of patients 
hospitalized for COVID-19 will develop ARDS; approximately 45% 
of patients who develop severe ARDS will die. 

The disruption and stress of the pandemic have led to sleep 
problems for many. Because insufficient sleep disrupts the 
immune system by reducing the production of virus-fighting 
immune cells and proteins, adequate sleep is crucial for immune 
support. Patients should be aware of the importance of good 
sleep, and issues should be addressed with natural treatments. 

As chiropractors, we are best-suited to teach, coach and 
support our patient base toward these significant health-
improving modifications. 

ROBERT G. SILVERMAN, DC, DACBN, DCBCN, MS, CCN, CNS, CSCS, 
CIISN, CKTP, CES, HKC, FAKTR, is a chiropractic doctor, clinical 
nutritionist, national/international speaker, author of Amazon’s #1 
best-seller “Inside-Out Health,” and founder and CEO of Westchester 
Integrative Health Center. He graduated magna cum laude from the 
University of Bridgeport College of Chiropractic and has a Master of 
Science degree in human nutrition. The ACA Sports Council named 
Silverman “Sports Chiropractor of the Year” in 2015. He is on the 
advisory board for Functional Medicine University and is a seasoned 
health and wellness expert on both the speaking circuits and within the 
media. A frequently published author in peer-reviewed journals and 
other mainstream publications, Silverman is a thought leader in his field 
and practice. He was the principal investigator on a Level 1 laser FDA 
study and his new book, “Superhighway to Health,” is expected to be 
published in April 2021.

The relative risk of testing positive for COVID-19 was 1.77 times 
greater for patients with likely low vitamin D status than 

patients with possible, sufficient vitamin D status.   

CURRENT U.S. 
POPULATION THAT  

IS OVERWEIGHT  
OR OBESE.
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S.M.A.R.T. GOALS 
FOR THE NEW YEAR
Help patients reach their health  
and wellness goals in 2021
BY  A L A N  S M I T H ,  D C

TIME TO READ: 7-9 MIN.

PRACTICE 
CENTRAL

T H E  TA K E AWAY 

Pay attention to the kinetic chain when discussing patient wellness and think 
about developing programs with local trainers in the new year.

WITH 2021 HAVING FINALLY ARRIVED, and as we’re adapting to 
the “new normal,” some things are not going to be all that new. 
Studies have shown that about 60% of Americans will have 
made a New Year’s resolution. However, only a third of that 
population thinks achieving their goal will be an actual reality. 
Their honesty is appreciated … but why go into anything with 
the mindset of failure? 

History shows that by February, 80% will have given up on 
their resolution. Congratulations are in order for the 8% who 
actually achieve their goal of maintaining their New Year’s 
resolution. Finances and health are the top two categories 
for New Year’s resolutions. The top New Year’s resolutions for 
health are exercising, eating better and losing weight. Many will 
fail at achieving their goals, no matter what they may be.
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PRACTICECENTRAL

SMART(ER) goals
Take this time to be the pillar of strength and accountability 
for your patients to help them achieve their goals. Tell your 
patients to be S.M.A.R.T. when goal-setting and with your assis-
tance, they can be even S.M.A.R.T.E.R.:

• Specific
• Measurable
• Achievable
• Relevant
• Time-sensitive
• Evaluated
• Reviewed

Many patients will seek the guidance of a personal trainer at 
some type of exercise facility so that their health goals will be 
overlapping. A trainer is a great resource of accountability, as well 
as instruction. However, you, the chiropractor, are more vital.

Health vs. wellness
It’s also important to help patients understand the difference 
between health and wellness. In short, health is a state of 
being, whereas wellness is the state of living a healthy life-
style. Health refers to physical, mental and social well-being; 
wellness aims to enhance all those aspects. Wellness is an 
all-encompassing journey, not so much a fixed destination. 

Today’s society yearns for wellness. The very foundation 
of chiropractic is of a complete wellness mindset. We are the 
only profession truly grounded in this principle. However, many 
patients will seek their new goals without our guidance. Speak 
up and inform patients you can help them actually achieve 
their goals by being S.M.A.R.T.E.R. 

Linking the kinetic chain
What if you told your patients that every step and move they 
make could be helping their physical condition by activating 
their kinetic chain optimally? What if you told them that every 
step and move they make would be active rehab toward better 
posture, and every step and move they make would be fighting 
the constant impact of gravity; that with every step and move 
they make, they can overcome the negative impact of their 
physical repetitive stressors, whatever they may be, whether 
caused by work and/or their personal life?

Adding onto this, what if you told your patients from the very 
beginning with complete confidence that with every step and 
move they make, they could have better balance, fewer injuries, 
improved strength, quicker healing time, more flexibility, and 
enhanced performance with an accelerated recovery?

After hearing these profound and powerful statements of 
truth, most patients are intrigued, to say the least. Now you 
can educate them on how this is attainable. Share with them, 
“The goal of the body is to keep your head straight.” As we view 
our surroundings, more specifically the event horizon, we see 
straight lines. With that being said, we are typically standing 

Today’s society yearns for wellness. The very foundation  
of chiropractic is of a complete wellness mindset.

PEOPLE WHO 
FULFILL THEIR 
NEW YEAR’S 
RESOLUTIONS

	 30	 CH IROPRAC TIC  ECONOMICS   •   JANUARY 17,  202 1 	 CHIROECO.COM



Why subject your practice to a life sentence?

Wouldn’t you rather spend your 
money on something… fun?

Over your career, 
ECLIPSE® can save you 
$60,000 or more in 
monthly payments alone!

And that’s just the tip of the iceberg...

ECLIPSE is a registered trademark ® of MPN Software Systems • Copyright © MPN Software Systems 2019

11..335522..448888..00008811  ·  wwwwww..IINNeeeeddEECCLLIIPPSSEE..ccoomm

More experience running our own busy multi-disciplinary 
practice · More experience growing small client practices into 
behemoths · More experience working with payers, auditors, & 
investigators · More experience saving you money · Thousands of 
practices · Tens of thousands of users.

2018 DC Ad_Layout 1  4/16/2019  8:59 AM  Page 1

http://ineedeclipse.com/


PRACTICECENTRAL

and/or walking on an evenly balanced 
flat surface. Ideally, the feet and head 
are even, which means something in the 
middle has to give and will act/react to 
balance an imbalance. 

The feet are the foundation of the 
body. Negative effects of repetitive 
stress on the body are something 
everyone encounters. If deemed 
necessary, custom orthotics allow you 
to achieve a healthier gait by activating 
the kinetic chain properly. Even though 
custom orthotics are placed into your 
shoes, they actually influence all of the 
moving parts in your body; when your 
feet are properly stabilized, the rest 
of your body moves with greater ease 
and harmony. 

Orthotics greatly assist posture. 
If you are someone who slumps a 
great deal or favors one side over 
another, wearing orthotics with 
three-arch support will help correct 
your posture and movements. In our 
technological society, being able to 
assess dysfunction qualitatively and 
quantitatively is powerful. 

Scanning the entire foot
3-D foot scanning technology allows 
patients to understand the imbalances 
they may have and the impact those 
imbalances have on their body. Over-
the-counter insoles initially cost less, but 
they only support one arch in the foot. 
If dysfunction is noted in either of the 
two remaining arches, over-the-counter 
insoles could actually cause more harm 
than good.  

Certain digital foot scanning 
technologies allow patients to 
immediately see their imbalances. You 
can build on that by educating them 
on how those imbalances affect their 
kinetic chain. 

Institute a program to educate your 
patients to be S.M.A.R.T.E.R. with their 
New Year’s resolutions.

Now is the time for you to develop 
relationships with as many personal 
trainers as you can. Recently, this 
industry has been hit hard. I recommend 
a three-month “jump-start” program. 
A unified front will make your patients 
feel more secure, as well as value your 
efforts for their care. The benefits are 
exponential for your practice. Your 
patients will appreciate you.

Help patients jump back in
Remember, the majority of the popu-
lation who actually made a New Year’s 
resolution is about to give up or already 
has. Now is the time to be proactive.

Create a program after the fact, so 
they can jump right back in, but this time 
with your guidance. This will empower 
you and your office. Your patients will 
appreciate your active role in their care. 
Developing a program does not have to 
be difficult, especially if you have already 
established sound relationships with 
your local trainers. 

Provide weekly adjustments to make 
sure the patient’s body is in line for the 
exercise program they’re starting. Weekly 
adjustments will help their body adapt 
to new orthotics that much faster. Also, 
you can answer any questions they may 
have on diet modifications and make 
recommendations for supplementation.

This can be something fun that you 
and your office develop, and it is very 
easy to implement. Your patients are 
already looking for this and just need 
your help so that they can achieve their 
goals by being S.M.A.R.T.E.R. 

ALAN SMITH, DC, is a 2001 graduate of Parker 
University and practices in Jacksonville, Fla.
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WELLNESS 
APPROACH

BODY COMPOSITION AND  
PHASE ANGLE – PART I
BIA can measure muscle mass, fluid, or fat gain or loss 
BY  J E F F R E Y  T U C K E R ,  D C

TIME TO READ: 10-12 MIN.

T H E  TA K E AWAY

This first in a two-part series looks at Bioelectrical Impedance Analysis providing patient information on body 
composition, fluid distribution, and phase angle to help guide treatment decisions. 

AS A BIOHACKER I LIKE USING SIMPLE MEASURING DEVICES 
and tests for personal health information that keeps track of 
my total sleep time, REM sleep, deep sleep, resting heart rate, 
heart rate variability, body temperature and more. In my office, 
using a weight scale and a bioelectrical impedance analysis 
device is up there with the blood pressure cuff and pulse oxim-
eter. Certain measurements I want on every patient.

Bioelectrical Impedance Analysis (BIA), a method of 
assessing your body composition and measurement of body 
fat in relation to lean body mass, is an integral part of a health 
and nutrition assessment. It may be used to assess:

• Body composition (estimate)
• Fluid balance/distribution 
• Cellular performance (cellular health analysis) 

The information it provides such as body composition, fluid 
distribution and phase angle help guide many of my treatment 
decisions. This test can be performed as often as necessary to 
document changes in body fat, lean muscle mass and phase 
angle. There is a code — A4556 BIA Electrodes (2 sets @ 15 
each) — to bill and charge for the test/service.

Bioelectrical Impedance Analysis for health and longevity
BIA is a non-invasive, inexpensive and quick method to esti-
mate body composition. Helping patients lose fat weight is 

something I particularly enjoy because obesity reduces a 
lifespan by 8-20 years. 

Improving a person’s body composition is a health and 
longevity upgrade. One of the most interesting discoveries 
of my career has been the recognition that adipocytes (fat 
cells) produce inflammatory cytokines. Many patients come 
in complaining of multiple joint aches and pains; often 
these patients are 5-10% overweight, and this contributes to 
low-grade systemic inflammatory disease. 

Their joints are “smoldering” and need anti-inflammatory 
care. The “overweight epidemic” led me to hire a full-time 
person for fat loss, which complements my musculoskeletal 
rehab practice. My chiropractic practice includes: 

• Making healthy food choices
• Preventing chronic disease formation
• Improving body composition
• Reducing body fat storage
• Increasing lean muscle mass
• Reducing inflammation
• Improving blood sugar management 
• Reducing hyperinsulinemia and hyperglycemia
• Increasing exercise and physical activity via gentle 

movement therapy and strength training to prevent sarcopenia 
(loss of muscle)
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WELLNESSAPPROACH

If a patient has excess fat, I let them know it is detrimental 
and may be contributing to the way they feel.

Body Mass Index (BMI) 
BMI is commonly used as an index of body composition; 
however, it is not useful for measuring percentage of body fat 
or lean body mass. Patients with normal BMI may have sarco-
penia or sarcopenic obesity. 

“Weight and BMI do not evaluate body compartments 
and therefore do not reveal if weight changes result in loss 
of fat-free mass or gain in fat mass,” (J Amer Diet Assoc 
2002;102(7):944-955). However, BIA is a reliable resource 
for assessing body composition, hydration status, tissue 
differentiation and cell membrane integrity, providing 
instantaneous in-office information.

Why is body composition and BMI associated with increased 
risks? Because muscle mass is the #1 biomarker of aging. 
Hence, the higher the muscle mass the greater the longevity. 
Maintaining muscle mass is important for healthy aging and 
preventing:

• Sarcopenia
• Obesity
• Heart disease
• Type 2 diabetes
• Osteoporosis 

Measuring muscle mass improves patient motivation to  
put it on.

On a cellular level, increased capillary permeability and 
disturbed cellular membrane metabolism (seen in septic 
patients) are responsible for extensive shifts in body fluids, 
expansion of interstitial space and abnormal hydration of the 
lipophilic part of the cellular membrane. 

A rapid change or inconsistent alteration in BIA test results 
may be due to hydration status, technical problems, or an 
effect from physiologic events (e.g. menstruation, irregular 
eating, exercise, skin temperature, etc.). Therefore, with repeat 
tests I try to do them around the same time and same day of 
the week. Tests can easily be performed on a weekly basis.

Resistance 
Resistance is related to the body fluids (water and electrolytes) 
primarily in lean body mass (high-conducive, low-resistance 
pathways). It is the opposition of total body water (fluids) and 
electrolytes contained primarily in the body lean mass to 
the flow of an alternating current of low amplitude and high 
frequency (800 uA and 50 KHz). 

Resistance will change according to hydration status and 
is a reliable tool for accurate fluid management (Surgery 
1992; 112:502-508); (Clin Nutr 2004;23:1430-1453). The higher the 
resistance, the greater the dehydration and muscle wasting 
for those with a low percentage of body water in their reduced 
lean body mass. A major decrease in resistance is interpreted 
as a great fluid retention. In a hospital setting among septic 
patients, those who develop renal failure and positive fluid 
balance display a direct relationship between body fluid gain in 
morbidity and mortality (J Ren Nut 2016:26:391-395). 

Reactance 
Reactance is the capacitance produced by tissue interface and 
cell membrane. Cell membranes consist of a layer of noncon-
ductive lipophilic material interposed between two layers of 
conducive molecules.

Progressive reductions in resistance and reactance over 
successive measurements indicate fluid overload with positive 
fluid balance; a progressive increase indicates negative fluid 
balance (Piccoli et al 1995, Ho LT et al 1994).

#1
MUSCLE MASS IS THE #1 
BIOMARKER OF AGING.

Metabolic syndrome is strongly associated with the  
onset of endothelial dysfunction, which may explain  

why type 2 diabetes is a risk factor for atherosclerosis.
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Phase angle 
Phase angle is the ratio of reactance/resistance. Phase angle 
has been utilized to discriminate between normal subjects 
and patients, and between septic and non-septic critically ill 
patients. It indicates alterations in either body composition or 
in cellular membrane function. 

Phase angle varies between 3-15 degrees (the average is 
5-7). In all of the hundreds of tests I have done over 25 years I 
rarely see anyone above 10. A low phase angle number (<5) or 
an unchanged value during a course of treatment suggests the 
treatment or care is not on the right track. 

Ott, et al. (1995) used phase angle as an important 
parameter for monitoring disease progression. Because 
it is a marker of how resilient the receptor sites are, with 
cells either living or dying, phase angle has even been 
used on HIV patients and critically ill patients to monitor 
progress; increased capillary permeability and disturbed 
cellular membrane metabolism (seen in septic patients) are 
responsible for extensive shifts in body fluids, expansion of 
interstitial space and abnormal hydration of the lipophilic 
part of the cellular membrane.

Cell membranes 
Cell membranes consisting of a layer of nonconductive lipo-
philic material interposed between two layers of conducive 
molecules behave as capacitors and generate the reactance 
that reflects alterations of the complex membrane integrity. 

I’m no electrical engineer, but I see how reactance, 
capacitance, cell membranes and phase angle are linked.  

Pro-inflammatory substances such as cytokines are known 

to affect the cellular membrane metabolism, body water, and 
presumably the reactance and phase angle. These substances 
are released in acute respiratory distress syndrome (ARDS), let 
alone severe ARDS or SARS.

Alterations in the test may be due to hydration status, technical 
problems, or effect from physiologic events (e.g. menstruation, 
irregular eating, exercise, skin temperature, etc.). Try to do the test 
around the same time and same day of the week.

Fat mass
The adipose tissue (adipocyte) secretes resistin, which is an 
adipose tissue-specific factor inducing insulin resistance, 
linking diabetes mellitus to obesity. 

Adiponectin is an anti-inflammatory, insulin-sensitizing 
adipocytokine. Adiposity is a form of chronic, low-grade 
inflammation. A number of studies have demonstrated that 
increases in inflammatory mediators like IL-6 and hs-CRP are 
associated with insulin resistance and metabolic syndrome. 
Metabolic syndrome is strongly associated with the onset 
of endothelial dysfunction, which may explain why type 2 
diabetes is a risk factor for atherosclerosis. 

Body Cell Mass (BCM) 
BCM is the metabolically active functioning tissue of the body. 
It is the protein-rich tissue. Loss of BCM (sarcopenia) is asso-
ciated with a reduced quality of life, poor immune response, 
increased biological age, osteoporosis and impaired healing. 

It takes three times longer to accumulate BCM than to 
deplete it. To increase BCM you must remove catabolic factors 
(stress, anxiety, sedentary behaviors, insulin resistance, etc.), 
increase protein calories and introduce resistance training.

Extra-Cellular Mass (ECM) includes fecal matter.
Total Body Bioimpedance Analysis (TBBIA) correlates well 

with other measures of fluid balance, hematocrit and serum 
protein level (McDonald J.J., 1993). In part two on this topic I will 
discuss ways to improve cell membrane health. 

JEFFREY TUCKER, DC, is the current president of the ACA Rehab 
Council. He practices in Los Angeles, Calif., and can be reached at 
DrJeffreyTucker.com.

BCM
LOSS OF BODY CELL MASS (SARCOPENIA) 

IS ASSOCIATED WITH A REDUCED 
QUALITY OF LIFE, POOR IMMUNE 

RESPONSE, INCREASED BIOLOGICAL AGE, 
OSTEOPOROSIS AND IMPAIRED HEALING.

Phase angle has been utilized to discriminate  
between septic and non-septic critically ill patients.

	 38	 CH IROPRAC TIC  ECONOMICS   •   JANUARY 17,  202 1 	 CHIROECO.COM



http://powerstep.com/


T H E  TA K E AWAY 

Your marketing should be consistent, and some say relentless. Implement these 
practices to raise your status in the local community.

MARKETING
MATTERS

IF YOU ARE LIKE MOST CHIROPRACTORS you have three big 
fears — death, taxes and public speaking. However, I would like 
to add one more — marketing. Most chiropractors do not think 
about it, do not like to do it, and would rather have someone 
else take care of this crucial responsibility.

Yet, if chiropractors are not keen to build business, then 
there is no patient to treat. It’s a catch-22; it’s like saying which 
is more important, the chicken or the egg?

Develop a marketing mindset
You must alter your mind from where you are today and shift 
toward business development. Admittedly this is no easy task, 
but it is imperative to make the shift so that your practice oper-
ates from merely surviving to thriving.

Think of it this way — marketing is around you each and 
every day. From the moment you awake until the moment you 
fall asleep you are immersed in marketing. You watch the news, 
open a box of granola, brush your teeth and get dressed. Just 
that minimal time introduces you to products and services 
delivered to you or purchased because of marketing and 
its related activities. Marketing is required to bring valuable 

BUILDING 
RELATIONSHIPS 
WITH A MARKETING 
MINDSET
Whether it’s patients or other health care 
professionals, it should be top-of-mind
BY  D R E W  ST E V E N S

TIME TO READ: 10-12 MIN.
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MARKETINGMATTERS

products and services to you. After all, marketing is required 
to produce the acquisition and retention of patients. Further, 
marketing helps to provide you the products and services you 
want as well as need. 

None of these can happen unless you have a marketing 
mindset. Marketing is an information exchange meant 
to establish relationships so that patients understand 
value. Value in the marketing world, especially for medical 
professionals, is the relationship and trust built around the 
benefits of care and the sacrifice(s) necessary for the patient to 
receive these benefits. 

Value is not about quality, priority or anything else other 
than a set of philosophical and psychological inferences that 
create practice processes implementing patient satisfaction. 
And, in order to establish the set of processes, marketing 
uses a series of activities to institutionalize this philosophical 
attitude into the practice. Therefore, marketing requires a new 
mindset or quality, setting expectations, value, information, 
communication, feedback, idea exchange, and most 
importantly, patient service. 

The business of relationships
A key aspect of the marketing mindset is building relation-
ships. You are in the health care profession but pragmatically, 
to grow a thriving practice, you are in the business of relation-
ships. To help nurture and grow your practice requires daily 
involvement with activities that bring you further into your 
local community so that your practice grows. More important 
than advertising, the key to establishing a practice based on 
value is relationships.

Better-than-average chiropractors will help differentiate 
themselves by creating relationships to build distinction with the 
prospective patient. For example, one might argue that health 
care is a commodity business much like buying eggs at a local 
grocer or obtaining a haircut at a local barber. However, there 
is a reason why prospective patients shop in certain places — 
relationships. We can argue that there are some services such 
as laser, acupuncture, etc., that aid a practice because they 
are distinctive products and services. We might even argue 
that certain doctors can differentiate based on price, but the 
marketing mindset requires more of an intangible than tangible. 

Patients align products and services with a fee, therefore 
the value they associate is the exchange of the fee for the 

value (benefit) received. Coincidentally, this is the definition of 
selling. But suffice to say that the fee is related to the tangible 
gain. Therefore, these are commodities and they pay a fee.

The doctor who is into relationships and creates a marketing 
mindset is different. The best patients do not associate a 
relationship and trust with a fee; its value is incalculable. 
Relationships, then, are intrinsic and no amount of money 
can be placed on trust and respect, and prospective patients 
would not dare place a fee on them. These relationships then 
become lifelong, downplaying barriers of resistance while also 
creating more awareness and brand for the doctor. 

Placing distinction in your marketing mindset
To help you foster relationships, understand that personality 
and behavior must also be part of your overall systems. For 
example, I can take two different chiropractors and place them 
into the same medical professionals program. They attend the 
same classes, get the same grades, and even get the same 
grade on the exam. However, their relationships with patients 
are different based on their innate skills.

There is nothing better for growing a profitable practice 
than a trusting patient who wants and needs your services. 
They believe in their heart you will get them out of immediate 
pain and mitigate that issue from returning. This is something 
not easily achieved by others — and this relationship must be 
guarded as if it is the Hope Diamond or Crown Jewels. 

Arguing with patients, treating them poorly, not returning 
calls; anything can sour a relationship that took years to build. 
Creating a mindset is not only worth it, it is the “must” of your 
practice. When you develop a mindset of value, of relationship 
and of desire, you build a wealth of opportunities both now 
and in the future. 

The 7 laws of building relationships 
with a marketing mindset
Many will suggest relationship-building is based on personality 
and behavior. In fact, social scientists for years offered droves 
of research on how personality and behavior impact research. 

However, there are other areas that affect the manner in 
which people interact. More importantly, the following laws 
are concepts that must be top-of-mind as chiropractors 
seek to build trusting, long-lasting relationships with their 
prospective patients.

There is too much competition and the internet  
makes it too easy to find another doctor or  
another way to ease back pain or stiffness.
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MARKETINGMATTERS

1. The Law of Value — With a wealth of competition, patients 
seek value so as to mitigate time and expense in seeking 
proper help. Value is the benefit patients receive from the trust 
and respect for service. In today’s competitive market, value 
provides intrinsic fees for services as well as the differentiation 
of services. When chiropractors build value-based relationships 
there is a strong defense against most competitive pressures. 

2. The Law of Constant Contact — Social media and 
relationship management software allow a multitude of ways 
to constantly remain in contact with present and former 
patients. Although trite, apply the saying, “out of sight, out of 
mind.” There is too much competition and the internet makes 
it too easy to find another doctor or another way to ease back 
pain or stiffness. When you remain in constant contact you 
offer differentiation from the doctor down the street, but also 
remain top-of-mind when patients require your services.   

3. The Law of Testimonials and Case Study — There are 
times when contrary methods work better than conventional. 
Many doctors develop websites, blogs, Facebook pages, etc., 
telling stories and facts related to care. Many of these are 
not only ubiquitous in tone but also very prescriptive and do 
little for trust. Prospective patients desire to hear more about 
your care. With that in mind, it is best to collect and integrate 
into your marketing as many testimonials and case studies as 
possible. The implications include former patients boasting of 
your former efforts to new patients who desire to know how 
you can help them. Additionally, patients actually want to hear 
from others because the “word of mouth” marketing helps 
decrease barriers and build higher levels of trust and respect. 

4. The Law of Short-term Transactions — If you are like 
many, your phone rings incessantly from cold callers who want 
to sell you goods you have little need for. Not only are these 
calls intrusive, they are transactional. Each person on the 
call is only interested in one thing — getting you to say yes to 
something before the end of the call. Doctors cannot perform 
in this manner. Each interaction, from meeting at a networking 
event to perhaps the report of findings, builds the trust factor. 
Each discussion helps continue discussion, which develops 
the relationship to influence the business aspects. The more 
chiropractors think of relationship continuance, the better for 
longer-term practice success. 

5. The Law of Availability — Health care is a service-based 
business and most business in the United States is service. Yet 

The more chiropractors think 
of relationship continuance, 
the better for longer-term 

practice success.
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MARKETINGMATTERS

how many times do you, when you are a patient, make calls, 
leave voice mails and send emails all to be ignored, forgotten 
or downplayed? There are too many in health care that conduct 
business similarly. Our “mystery shops” never cease to surprise 
our business in the different ways patients are often ignored. 
Therefore, be patient-service savvy. Ensure that all aspects of 
your practice engage in this important art to help you retain 
your most vital asset. 

6. The Law of Community — Building community is a large 
factor for patient value. When others in the community know you 
more, they understand your practice, your methods and your 
values, and want to know you better. The only way to ensure that 
others know of your value is to get into the world and express it. 
Some of the best ways to assist you here will be getting involved 
in local community activities such as religious, athletic and civic. 
Many of these take very little time and money and will make you 
the “Vicar of Value” because of the awareness such volunteerism 
brings. You might make contributions, sponsor a local event 
or even offer to mail envelopes or lick stamps. No matter your 
involvement, large or small, your stewardship will be rewarding.

7. The Law of Recommended Resources — Doctors need not 
always be the dictionary of answers. Being a valuable resource 
for additional health and wellness information will make you 
more valued with patients. They will honor the information 
you provide and appreciate your concern for their welfare. This 
alone will create in you a valuable asset.

Be consistent, and relentless
In order to prove successful and be a sustainable practice, 
it’s crucial that your marketing is consistent and relentless. 
Research has proven that those chiropractors who continually 
practice marketing processes are much more successful. 

If you want a long-standing, profitable practice, take some 
time each day to implement some of these principles to improve 
your earnings, your revenues and your financial future. 

DREW STEVENS is an accomplished speaker, author, advisor and 
coach for chiropractors. He is also the author of the best-selling practice 
management book, “Practice Acceleration: Helping Chiropractors 
Maximize Patient Volume and Revenue” (© 2020).

Prospective patients desire to hear more about your care. 
With that in mind, it is best to collect and integrate into your 
marketing as many testimonials and case studies as possible.

CREATE SPINAL-CORE STABILITY™ | To order see SpinalDecompressor.com or Invertabod.com

($200 SPECIAL HOLIDAY COVID discount). Doctors Price: InvertaBod $465.  
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THE THE NATIONALNATIONAL  REVIEW

AFTER EIGHT LONG MONTHS, The Hyatt Regency Orlando fully 
opened its doors for The National 2020 by the Florida Chiropractic 
Association (FCA) in early November. 

Earlier in 2020, FCA made the decision to postpone its annual 
August convention to be able to provide the safest possible 
environment with proper social distancing and hygiene protocols. FCA 
put together a Safe Space 2020 Safe + Clean Plan, coupled with the 
Hyatt Regency Orlando’s new Global Cleanliness Standards, to ensure 
the best possible well-being of all attendees. Vendors and attendees 
alike shared their delight at being able to gather safely in person. The 
Hyatt Regency Orlando brought back hundreds of veteran employees 
to facilitate this event, and they performed flawlessly.

The premier event for chiropractic attracted some 2,000 
attendees to its new hybrid format, including chiropractors, staff, 
students, notable speakers and exhibitors. While the event looked 
a little different, attendees still enjoyed the powerful energy and all 
the benefits they are accustomed to — 150 hours of CEs to choose 
from, internationally-recognized speakers, various tracks and 
specialties, a 200-booth expo and more. 

New additions this year included a full virtual exposition and 
educational program which enabled classmates to engage with live 
learning in a whole new way. One attendee shared, “I have been 
teaching remotely since March 16 and the FCA did just as well as 
the university I teach for in delivery of virtual or remote courses. 
Thank you!”

As a top meeting hub for the industry, the Foundation for 
Chiropractic Progress chose The National to debut one of five 
30-second commercials that will be broadcast to shine a light on 
chiropractic during the 2020 Tokyo Olympics. All were inspired 
and the commercial ignited great applause, drawing resounding 
jubilation from the crowd.

As always, national leadership groups were also present and used 
The National as a meeting place, including The Summit, Foundation 
for Chiropractic Progress, Congress of Chiropractic State Associations 
and Federation of Chiropractic Licensing Boards.

“A big shout-out to our 2020 presenters who combined science 
with passion and provided practitioner action steps everyone 
could implement on Monday morning,” said FCA President Brian 
Bickerton, DC.

Whether in-person or virtual, The National provides each 
attendee a personal and custom experience that can’t be found 
anywhere else. This is a top reason, attendees say, for coming year 
after year and why this event continues to stand strong, even in 
these times of challenge, to serve you best.

Visit TheNationalChiro.com/Overview to find the most up-to-date 
information for 2021 including dates, speakers, program and more. 

DENA PICHARDO works in marketing for the Florida Chiropractic 
Association; learn more about the FCA at fcachiro.org.

T H E  TA K E AWAY 

Approximately 2,000 attendees took advantage of 150 CE hours to choose from and 200 exhibitors as The National debuted a 
new hybrid format for the conference in Orlando.

THE NATIONAL 
BY FCA
One of the largest chiropractic conferences 
in the world debuts a new format
BY  D E N A  P I C H A R D O

TIME TO READ: 3-5 MIN.
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Attendees enjoyed the expo and networked between 
classes while following safety guidelines.

An attendee receiving an adjustment in the Expo Hall. 

NCMIC presented Christine Goertz, DC, with the  

Jerome McAndrews DC Research Pioneer Award.
Stephen Trzeciak, DC, and legends Paul Lambert, Esq,. 
and Lou Sportelli, DC, zoomed in for live lectures during 
panel sessions.

ChiroHealth USA was awarded with the FCA Educational 

Outreach Award.
FCA President Brian Bickerton, DC, and President-Elect 
Jeremy Gordon, DC, presented Russell Humphries, DC, 
with the $5,000 National ExpoCash prize check.
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WELLNESS 
APPROACH

OBESITY, OVERWEIGHT  
PATIENTS AND OPPORTUNITIES
Bridging the gap from conversation to weight-loss success
BY  KA R O L  C L A R K ,  M S N ,  R N

TIME TO READ: 9-11 MIN.

T H E  TA K E AWAY

A weight-loss practitioner with more than two decades’ experience offers proven ways to begin conversations and help 
overweight patients experience weight-loss success — and also add an additional revenue stream(s) to your practice.  

IT’S A NEW YEAR and you are positioned perfectly to help 
your overweight patients lose weight! It all begins with one 
respectful and caring conversation.

As you are aware, about 70% of adult Americans are 
overweight (BMI >25) and of these, nearly 40% are considered 
obese (BMI >30). This extra weight puts them at risk for 
developing heart disease, type 2 diabetes, kidney disease, 
stroke and certain cancers.1 It has also been confirmed that 
being obese increases the risk of serious illness from COVID-192 
— not to mention the adverse effects on their musculoskeletal 
system which you treat every day in your practice. If this wasn’t 
enough, obesity and being overweight are the second leading 
preventable cause of death in the U.S.3  

Weight loss success statistics
Many will attempt weight loss on their own this year and hope-
fully be successful. However, studies show that approximately 
80% of people who make New Year’s resolutions fail by the 
beginning of February, and sustained weight loss failure statis-
tics are even worse.  

This serious epidemic requires the attention of all health 
care professionals with the desire, knowledge and skill to help 

make a difference. Especially since even modest, sustained 
weight loss of 5-10% can improve their overweight patients’ 
health and reduce their comorbid risks.

And yet, the conversation and effective treatment can be 
daunting and difficult, mainly due to potential barriers such as:

• Being unsure of how to begin the conversation
• Limited time to spend with each patient
• Minimal obesity training
• Inadequate resources for effective comprehensive 
  counseling and treatment
• Fear of adversely affecting your provider-patient 
  relationship

Let’s tackle this together. After working with weight-loss 
practitioners and overweight patients for nearly two decades, 
here are some proven ways to overcome these issues and 
effectively bridge the gap from initial conversation to helping 
your overweight patients experience weight-loss success with 
the potential added benefit of adding additional revenue 
stream(s) into your practice.  
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WELLNESSAPPROACH

Setting the stage for success
Obesity is a complex topic and one that must be understood to 
avoid unintended perceived blame or shame by your patient. 
Patients are often embarrassed to discuss their weight or 
sometimes tend to overcompensate with laughter or jokes. 
Ensuring your entire team is aware and respectful of such 
feelings will help your patients feel comfortable from their first 
phone call to your office and throughout their entire patient 
care experience.  

In addition, your office environment can help set you up 
for successful conversations. Having waiting room chairs that 
can support higher weight (without arms); a higher-capacity 
scale that is in a private area; pedestal toilets instead of 
wall-mounted; larger gowns as necessary in addition to any 
patient care equipment (i.e. blood pressure cuffs, massage and 
treatment tables) that can accommodate patients weighing 
300+ pounds.

Finally, avoiding such words as “fat” and “obese” is helpful 
as these carry negative connotations. Utilizing “overweight” or 
referring to BMI is typically better received. Bottom line, as with 
everyone (myself included), your overweight patients just want 
to be understood and cared for in a compassionate, accepting 
and pleasant way. They want to belong and feel as if they are 
being heard in a non-discriminatory way. They want to be 
respected and treated fairly without bias.

Starting the conversation
The first step is to get permission to talk about excess weight. 
Lack of permission can be viewed as being insensitive and 
potentially rude. You can broach the topic in a variety of ways, 
such as linking it to a problem or symptom they present with at 
the time of their visit or politely asking directly.  

Here are some examples:

5-10%
MODEST WEIGHT REDUCTION 

THAT CAN IMPROVE 
OVERWEIGHT PATIENTS’ 

HEALTH AND REDUCE 
COMORBID RISKS
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• “Having excess weight can contribute to the pain you are 
experiencing. With your permission, can we talk about how 
weight management might help you with your pain?”

• “Helping you with your overall health is an important 
goal of mine. With your permission, can we talk about your 
weight today?”

Starting the conversation in this way can be an effective 
gateway to assess their concerns and goals. This will help you 
establish your plan of care and provide you with information 
to inspire them to consider beginning their weight-loss 
journey and help keep them motivated as they continue with 
their plan of care.

Establishing a weight-loss plan
The issue is much more than “eating less and moving more” 
— advice that often causes more harm than good. And at the 
risk of great debate and potential criticism, the weight-loss 

plan that is best for your patient is the one they can commit to 
doing (and does no harm). 

I have my own views regarding adequate protein/low carb; 
keto; intermittent fasting; VLCD; LCD; vegan; gluten-free and 
other available plans. However, no matter what, there must 
be a balance that is sustainable for your patient as well as 
comprehensive (i.e. nutrition, behavior and fitness-based) for 
long-term success. In addition, you must keep your patient 
engaged and accountable for best results.

This may sound daunting and confusing, but the end goal 
can be accomplished in a variety of ways. Let’s explore the 
options:

1. Create your own comprehensive weight-loss program 
that includes patient education, 1:1 coaching/accountability, 
behavior modification and fitness recommendations with 
or without insurance. It has never been as easy to create 
programs that are easily accessible online, on-site or as 

WELLNESSAPPROACH

Be sure to communicate with the patient’s primary 
care provider. This increases your reach/exposure and 

demonstrates that you are committed to an optimal outcome.
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a hybrid model. In fact, there are a variety of “turn-key” 
programs you can utilize.

2. Team up with a bariatrician or bariatric surgeon in your 
area for a referral relationship or combined care model to 
support your patients who need to lose weight.

3. Offer motivational “jump-start” programs that involve 
high-quality nutritional supplements available through your 
office and/or challenges that create immediate weight-loss 
success and motivation to keep going with you and your team.  

Be sure to communicate with the patient’s primary 
care provider. This increases your reach/exposure and 
demonstrates that you are committed to an optimal outcome 
for your patient. It is important to understand that if your 
patient isn’t offered weight-loss support (or high-quality 
nutritional products) from you, they will seek it from another 
source, even if sub-standard.

Make it engaging 
Adding weight-loss products and services can be a way to 
help your patients as well as create additional profitable 
revenue streams to your practice. From product sales to online 

programs and on-site support, the options are many. The 
important thing is to offer services that are effective, keep 
your patients engaged (and coming back) as well as create an 
ongoing referral source for you and your practice.  

Ongoing communication, marketing and motivation has 
never been as easy as it is today. Effective utilization of social 
media, weekly emails, text messaging and on-site promotion 
makes promotion of your services and products easy and 
very affordable.  

Your overweight patients trust you and need you now more 
than ever. It all begins with a conversation.

KAROL CLARK, MSN, RN, is the best-selling author of “How to 
Add Medical Weight Loss to Your Practice: 7 Steps to an Enjoyable 
Business, Healthier Patients and Increased Profitability” and owner 
of Weight Loss Practice Builder. She has more than 20 years of 
experience working with surgical and non-surgical weight-loss 
patients and assisting physicians to build an enjoyable weight-loss 
practice. She partners with Nutritional Resources (d/b/a HealthWise 
— healthwisenri.com) for creation of educational programs/articles 
for weight-loss practitioners.

WELLNESSAPPROACH

It has never been as easy to create turn-key programs that 
are easily accessible online, on-site or as a hybrid model.
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effects.  Supporting your adjustments with specific neuro-based supplementation elevates your clinical power to a 
whole new level.

OBJECTIVITY is the essential difference between professional clinical nutrition and what amounts to nothing more 
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The SYMPATHETIC/PARASYMPATHETIC SUPPORT 
SYSTEM is just what you are looking for.

CALL TODAY!
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increase your patients’ Adaptative 
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THE ULTIMATE GUIDE TO OPENING  
A NEW CHIROPRACTIC OFFICE
5 guideposts to prepare you before you settle on a location and open doors
BY  C H E N  Y E N

TIME TO READ: 12-14 MIN.

PRACTICE 
CENTRAL

T H E  TA K E AWAY 

Business plan, mission statement, market analysis and research, building a team and getting the financials in order are just 
the first steps.

STARTING A NEW PRACTICE CAN BE BOTH EXCITING AND 
NERVE-WRACKING. The truth is, opening your own chiropractic 
practice requires a lot of guts. Sometimes being naive is a good 
thing, but when it comes to being able to pay the bills so you 
can take care of yourself while continuing to help more people, 
being prepared is a smart thing to do.

Here’s the Ultimate Guide to Opening a New Chiropractic Office:

1. Business plan and clear differentiator
Every endeavor in life requires some sort of planning. Starting 
a new practice is no different than starting a new business. A 
practice needs to have an end goal, and the business plan sets 
a clear path for how to reach that goal. 

Be clear about your stance and purpose. What do you want 
your practice to stand for? What do you want to change about 
the health care system? A solid plan includes the purpose of 
your practice, including your mission, vision and values.

The mission statement is one of the most essential things 
to be established before starting a chiropractic clinic, as it is 
going to be what sets the practice apart. Display it prominently 
and communicate it throughout everything you do with your 
verbal and written marketing.

Do your market analysis and research 
An important part of a business plan is the market analysis. 
This includes conducting a thorough research of the area to 
choose a good location.

A few key questions to answer are:

	�Who is your ideal client? The depth of clarity that’s important 
here is not just people with “back pain and neck pain.” Go 
deeper; describe the kind of person who would find this to 
be a pressing problem. It will be easier for you to attract 
patients this way.
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	�What are their demographics?

	�What is the competition doing? What is the patient 
experience like in other nearby clinics? Call surrounding 
clinics to get a sense of what they offer and what they 
charge, plus how phones are answered.

	�What can you do to make the experience better (smoother, 
efficient, more friendly, work in your flair)?

	�What is your competitive advantage?

	�What’s a great location with good foot traffic, visibility 
from the street, or in an area where other similar practices 
or medical practices are? Why be in an area where there 
are other practices? It means there’s a need in that area. 

Alternatively, you can open up a practice where there are 
few or no other practices, but do your research to see 
if this is due to a lack of interest in chiropractic and the 
likelihood of more of an uphill battle to convince people 
to come.

Answering these questions will help you avoid running into 
problems associated with them later. 

Management and operations
Who is going to be on your team? What kind of staff do you 
need and in what order? How do you plan on managing your 
staff and developing your leadership skills? 

Many chiropractors start off as solo practitioners, but there 
are shortfalls to this approach.

An important part of a business plan is the market  
analysis. This includes conducting a thorough  

research of the area to choose a good location.
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2. Financial Planning 
Starting a new office has costs associated with it, and what 
needs to be determined is how the costs are going to be 
covered. Once the business plan has been outlined and you 
determine how you are going to treat patients, it gets easier to 
solve this part of the equation.

Start-up costs
Start-up costs are the expenses incurred during the process 
of opening a new office. A quick Google search will show you 
that to start a new practice, you need a nice round figure of 
$100,000. 

This doesn’t include monthly variable cost, wages, insurance, 
license renewal, rent, utilities, marketing costs, EHR/EMR, 
billing systems, etc.  

How do you make money?
As health professionals, we go into this line of work to try to 
help as many people as we can. You won’t find many chiro-
practors who are doing it for the “money.” 

Not answering this question will lead to the practice’s failure, 
rendering your goal of helping people futile. 

The quickest way to answer this question is by performing 
a break-even analysis. This will tell you exactly what you 
need to do in order to make your money back on your initial 
investment.

The formula to follow is pretty simple:

Break-Even Point = Fixed Costs/(Average Price —  
Variable Costs)

Overestimating the amount of start-up capital needed is 
reasonable, as it can take some time before the practice begins 
to bring in sustainable income.

Funding
Chiropractors who are interested in opening a new office will 
be running a business. And just like any other business, it 
requires funding. This can prove difficult, especially if one has 
already racked up some tuition debt. 

Look into payment options that could make debt more 
manageable, including refinancing your school loans. Another 
way is partners or other sources of investments. A solid, 
complete pro forma can show investors why your practice is 
worth investing in and outline your funding requirements. 

Sometimes it may even be cheaper to buy into a practice 
that is growing or take over from someone who is retiring. 

3. The logistics
Licensing and registering the business
As a DC, you know the kind of licensing you need to practice. If 
you wish to practice in the U.S., you must first go through the 
national board exam and go through the state’s chiropractic 
board, in accordance with the laws where you want to practice. 

Nevertheless, you also need to register the business. The 
four main types are:

• Sole proprietorship;
• Partnership;
• Limited liability corporation (LLC); and
• Corporation. 

Each comes with its own different tax, income and liability 
impact on your practice. This can protect you from being 
held personally liable if the office is sued. Consider hiring a 
professional to do everything for you.

Insurance — Any business, especially one in the line of 
treating patients and providing health care, is liable to lawsuits. 
Circumstances can be beyond our control sometimes and may 
lead to accidents. An insurance policy can protect your practice 
against these occurrences. Another thing to consider is the 
coverage to protect your office equipment and furniture, as 
well as patient records.

Taxes — This is an obvious one, but a new office needs to 
register for a number of state and federal taxes before it can 
open for business. To do that, you need to obtain a tax ID, also 
known as an EIN, a number provided by the IRS to establish a 
business entity. 

$100,000
AMOUNT NEEDED TO START A NEW 

PRACTICE ACCORDING TO GOOGLE, NOT 
INCLUDING VARIABLE COST, WAGES, 

INSURANCE, LICENSE RENEWAL, RENT, 
UTILITIES, MARKETING COSTS, EHR/

EMR, BILLING SYSTEMS, ETC. 

Overestimating the amount of start-up capital needed  
is reasonable, as it can take some time before the  

practice begins to bring in sustainable income.
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Big RewardsLow Cost
SAVE TIME! Optimize off ice eff iciency 

and revenue with Synergy Exercise Rehab System!

Comprehens i ve  O f f i ce  Rehab  Sys t em

The Smart Addition To Your Practice.
Besides function, high quality & cost effectiveness,
Synergy offers the most TURN-KEY, practical exercise
rehab program on the market.  Every System is
complete with hand-welded chrome-plated stations,
storage brackets, deluxe cords and attachments,
REAL TIME DVD’s of targeted areas and common 
injury protocols in 3 phase progressions, daily tracking
forms, exercise scrip pads, with rehab codings for
easy implementation.

“We have two Synergy Total
Body Systems.  Patients love
it!  They are getting results.
I especially like the Synergy
Kyphosis Program!”  
Timothy Odom, DC - Dallas, TX

“I have two Synergy Stations
and they produce for me
everyday!”
Martin Slaughter, DC - Starke, FL

Buy 12 Get 3 FREE!
Treating chronic neck pain?  

Synergy Cervical Program can help!

“Home exercise with advice or training is recom-
mended in the treatment of acute neck pain for
both long and short-term benefits.”

JAMA - May 2013, Vol. 289, No. 19

JMPT - January 2014, Vol. 37, Issue 1

“I have been using Synergy cervical and it has helped
me fantastic. I am a veteran and have a herniated
neck with a lot of arthritis....  Thanks to you and your 
Cervical Program, I can move pretty pain free.”  

THANK YOU, Michael

Special:  Buy 12 Headgears Get 3 Free  
Bonus C-Cords Only $6 ea.

www.TargetExercises.com/shop 
www.SynergyRehab.com

For a FREE Catalog,
Call 1.800.NEW FLEX (639.3539)

All this... in just a few feet of space!

Business bank account — Dedicated 
business banking and credit accounts 
organize your business records and 
progress, limit your personal liability in 
case you get sued (e.g.: your house, car, 
etc.), and can help you get financing, 
better interest rates and higher credit. 
It will also set you among your patients 
as a real business, not just as someone 
practicing a hobby. 

4. Build the right team for you
Finding a new hire can mean great things 
for your practice, but it has to be the 
right hire. The ideal people can help your 
practice grow and run more efficiently 
and give you the freedom to focus on 
the aspects of your business that you’re 
truly passionate about.  

Start by creating a task inventory of 
all the tasks you need to do in a week. 
Take note of which tasks you enjoy the 
most, and which ones are most draining. 
Those are the tasks you want to delegate 
to someone else. 

After growing a recruiting business to 
seven figures in five years, I have learned 
that it is equally important to note what 
you don’t want in a hire. This will help 
improve your screening process and will 
help find the right people for your team 
to grow your practice quickly. 

One hot tip to consider when 
hiring: Avoid leading questions when 
you’re interviewing so you can identify 

misalignment of values early on. Ask 
open-ended questions like:

• If you could design your workday 
however you’d like, what would you love 
to be doing on a typical day?

• What is important to you in what you 
are looking for?

5. Market and grow your 
practice to seven figures
While trying to set up a new office 
and open your doors to new patients, 
chiropractors sometimes focus too 
much on promoting their new practice 
online. It is better to focus on one or 
two strategies that actually work.

An evergreen strategy that will bring 
in a lot of patients early is collaborating 
with MDs and swaying them to refer 
patients to you as the DC to go to in 
the area. Also, you can bring a lot of 
attention to your practice through online 
speaking opportunities such as webinars 
and podcasts. These tips have helped 
many practitioners I have worked with 
grow their practice into six- to seven-
figure income. 

Your unique plan
There is no one plan that will work 
the same for everyone. The beauty of 
starting a new practice is that you get 
to create your own path and enjoy the 
journey. As businessman and activist 
Vernon Jordan once said, “You are where 
you are today because you stand on 
somebody’s shoulders. And wherever 
you are heading, you cannot get there by 
yourself. If you stand on the shoulders of 
others, you have a reciprocal responsi-
bility to live your life so that others may 
stand on your shoulders.” 

CHEN YEN is a national speaker and 
founder of Fill My Holistic Practice, providing 
introverted visionary chiropractors a step-by-
step process and guidance on how to build a 
six- to seven-figure practice that runs without 
them. Clients include a past president of the 
American Chiropractic Association-Sports 
Council, a recent president of the American 
Association of Naturopathic Physicians, and 
a board member of the American Society 
of Acupuncturists. Yen can be reached at 
mentor@fillmyholisticpractice.com or at 
introvertedvisionary.com.

A solid, complete 
pro forma can 
show investors 

why your practice 
is worth investing 

in and outline 
your funding 
requirements. 
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OPENING A HEALTH CENTER OR 
PRACTICE DURING A PANDEMIC
How can you serve the community in a safe and comfortable environment?
BY  KAT H Y  M I E D E M A

TIME TO READ: 9-11 MIN.

PRACTICE 
CENTRAL

T H E  TA K E AWAY 

Keeping up with rapidly-changing data and health guidelines, and often exceeding what guidelines call for with pre-screening, 
masks and cleaning can keep chiropractic offices and health centers ahead of the curve.

OPENING YOUR OFFICE DURING A PANDEMIC provides a unique 
set of challenges, as public health information and guidelines 
seem to fluctuate almost daily.

But health care offices and gyms and restaurants — many 
businesses — have started opening their doors again or are 
working hard to keep their doors open as they navigate our 
new and changing environment. 

What are they doing well? How can you replicate that in your 
own business?

The health and safety of everyone who may be on the 
premises is the No. 1 priority. You want to serve members of 
your community and provide them with the care they need. 
How can we do that in a safe and comfortable environment?

Considerations checklist
For chiropractic offices, there are multiple areas to consider, 
including: 

• Pre-screening before a patient visits
• Masks and social distancing while a patient is on-site

• Cleaning and disinfecting, especially high-touch areas, 
  after a patient leaves

Staying ahead of the curve means constantly monitoring 
and accommodating federal, state and local guidelines. These 
change as new information and rapidly changing data shape 
the way public health officials respond. 

Guidance for opening (or re-opening) is available through 
your county, your state and the Centers for Disease Control 
(CDC). It’s important to know what the requirements are 
for your own county or state, and to follow whichever 
requirements are stricter.

How one health center handled a re-opening
Early in the pandemic the Life West Health Center tempo-
rarily closed to consider operations and procedures that were 
needed to remain open. The San Francisco Bay Area Life West 
Health Center, where senior students at Life Chiropractic 
College West practice their craft and work with the commu-
nity, was already meeting with faculty and staff when the 
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shelter-in-place order came. This area of 
the country has continued with stricter 
protocols than many areas, and as of 
November was still reopening very slowly.

However, reopening as quickly as 
possible and as safely as possible 
immediately became the No. 1 goal for the 
health center. 

“We quickly determined that we 
can’t stay open without making 
accommodations, but we can’t shut 
down and not serve our patients and 
interns,” said Scott Donaldson, DC, vice 
president of clinical operations. “If we 
can see non-COVID patients and keep 
them out of the emergency room and 
other doctor offices, we’re providing an 
important service.” 

Developing new protocols
The next question was: How to do that 
safely and effectively?

A team of staff and faculty began to 

work on developing new protocols, even 
before the order to do so came. The team 
included everyone from faculty doctors 
to staff working at the front desk. “All 
those perspectives came together for 
a good plan,” Donaldson said, although 
he stressed that what works for a large 
educational institution may not work for a 
smaller office.

The health center was able to reopen 
a week later. The new protocols went 
above and beyond what the county 
was requiring. Later, when public health 
requirements changed, Donaldson said 
the health center was already taking the 
recommended extra precautions.

Patient scheduling 
The team started by assessing how many 
people could be in the facility at once, 
but restricted the initial population in the 
building to less than what was recom-
mended. That gave the health center time 
to test any protocols before an expanded 
population would be allowed inside.

For example, when the health center 
first reopened, only five patients were 
allowed inside per floor at any given 
time. That meant making changes to the 
way patients were scheduled, as well as 
adjusting the schedule of the interns who 
were seeing them. The health center now 
allows up to 15 patient visits per floor at 
a time. 

Initially, the screener who was also 
stationed at the door used a handheld 
thermometer, but Donaldson said this 
led to longer lines as people waited to 
be screened and have their temperature 
taken. Now the health center uses an 
automated thermal scanner that takes 

the temperature of everyone walking 
in, then sounds an alarm if it detects 
an elevated temperature. That has 
eliminated some of the lines while still 
providing a temperature check along with 
the screening process.

Reopening safely for the health 
center primarily meant limiting physical 
exchanges, but there were other 
components as well. 

New protocols included: 

• Pre-screening questionnaire 
  available online
• Temperature scan at the door
• Masks required for all
• New cleaning protocols, including 
  sanitizing stations in between
  patients
• Rescheduling appointments so that
  there are fewer people in a space 
  at a time
• Sanitizing stations set up throughout 
  the space
• Signs and directional arrows to help
  control pedestrian traffic and 
  maintain social distancing 
• Exits and entrances blocked to 
  manage the number of people in a 
  space at any given time
• Cash and check payments no longer 
  accepted at the front desk

Scheduling process changes
Schedule processing changes were 
very restrictive at first, Donaldson said, 
allowing only 30 minutes per patient. 

“We’re still sticking to that, with a few 
exceptions,” he added. They opened a 
family room where people who already 
cohabitate can be seen together. 

The team included everyone from faculty doctors  
to staff working at the front desk. “All those  

perspectives came together for a good plan.”

25-30%
INCREASED VOLUME OF PATIENTS 

SEEN DURING COVID WITH INCREASED 
ATTENTION TO SCHEDULING
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Patients in the family room have an hour 
with an intern. 

“That’s worked well and we will 
probably keep that,” he said.

One of the benefits of changing the 
scheduling is that the health center 
estimates it has a 25-30% greater volume 
of patients than pre-COVID. Donaldson 
said that before the pandemic the health 
center would see about 180-200 patient 
visits per day. Now they are averaging 
between 200-260 per day.

The key is how patients are 
scheduled. No more than 15 patient 
visits are allowed per floor at a time. But 
with more rigid scheduling, patients are 
able to spread out more evenly across 
the day, which has the added benefit of 
accommodating more patients. Before, 
interns scheduled their own patients, so 
health center spaces became crowded 
around noon and at 5 p.m., when the 
interns had a natural break in their day. 

Donaldson said the health center has 
a different call-back procedure now as 
well. Instead of calling to reschedule, the 
health center has instituted more of a 
check-in process with patients while they 
are sheltering in place. 

“We check in, see how they’re doing, 
keep that communications channel 
going so people who are sheltering in 
place can gauge when they might feel 
comfortable coming back in,” he said. 
“And for patients who hadn’t been 
coming in, some of them came back 
after we checked in with them.”

Staying in compliance
All these pieces made a difference in 
the larger reopening plan that came 
together, Donaldson said. “It’s still a 
team effort.” 

The health center hasn’t had issues 
with compliance and continues to issue 
regular reminders on masks, hand-
washing and social distancing as part of 
their process. 

“There was a very strong message 
from the team that these protocols must 
be in place if you want to see patients,” 

Donaldson said. Patients, staff, faculty 
and interns have all taken the responses 
to the pandemic seriously. 

“This is what works for us,” he added. 
“We’re a large educational facility, and 
our discussion started with what is the 
responsible thing for us to do.” 

KATHY MIEDEMA is a member of the 
marketing team at Life Chiropractic College 
West and the managing editor of the Life West 
Chiropractic Magazine. 

They opened 
a family room 

where people who 
already cohabitate 

can be seen 
together.
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SPONSORED BY:

NEW
PRACTITIONER

U.S. COLLEGES AND UNIVERSITIES HAVE BEEN PUT THROUGH 
THE WRINGER IN 2020-21, transitioning to full-time online 
classes for students currently in school, and forecasting the 
financials if students do not return to campuses in the fall and 
all classes (that can) go virtual.

“There’s no question this has been tough on teachers, 
students and parents,” says Nicole Schulenburg, who performs 
public relations outreach for Logan University in Chesterfield, 
Mo. “Online learning is the new reality that’s here to stay.”

Online learning tips: From classroom to online
Transitioning to the online environment has proven to be a huge 
adjustment for many students, according to education experts. 

“Ask for help if you need it,” says Stacia Rosen, academic 
success coach at Logan University. “Participation in courses 
builds confidence in navigating the online environment. Reach 
out to your instructor if you have content-specific questions. 
Do you have a central point of contact such as an advisor or an 
academic success coach? If so, use them. Remember you’re not 
alone. People want to see you succeed!”

Time management is arguably more critical in online 
learning than in the physical classroom environment. 
Students in the classroom are often taking notes or giving 
their full attention to the instructor without the option to 
“rewind” or play back a lecture. Students learning online have 

to learn to block out distractions in the home, or the lure of 
their phone or social media, or getting lost in searching the 
web for entertainment.

“The beauty of the online environment is the flexibility, but 
making good use of your time is key,” Rosen says. “Treat an 
online course just as you would a face-to-face course.”

Rosen has four online learning tips for time management: 
Use a planner; put it on the calendar; get detailed and break it 
down; generate a to-do list.

Stay accountable
To stay on task, Rosen recommends students connect with an 
“accountability buddy” in their class.

“Set time aside each week for a phone call or video chat 
to see if you’ve met the goals you’ve set aside each week and 
plan for the following week,” she says.

Online learning tips for accountability tasks can include:
Set goals — Be sure to make them specific, measurable, 

attainable, relevant, time-based goals. Instead of, “I’m going 
to get up early and study,” be more specific. Set an alarm for 7 
a.m. Get situated by 7:30 a.m. Reach chapter 3 in your textbook.

Reward yourself when you do reach goals — Treat yourself 
to something from Amazon. Take a 30-minute nap. Watch a 
show on Netflix. Reward yourself with something you enjoy. 

Build deadlines — Things can quickly go awry when we don’t 
give ourselves hard deadlines. Giving yourself a (realistic) specific 
date and time to complete a task can keep you on track. 

ADVERTORIAL
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Their FDA-inspected and approved products are manufactured 
in-house and contain no harmful chemicals or preservatives. 
The belief in quality as a tradition, innovation as an ambition 
and service as a commitment is what drives them.

News, Tips and Business Insight for Students  
and Doctors of Chiropractic New to the Industry
Find out more information at chiroeco.com/nutritional-supplements

ONLINE LEARNING TIPS FOR COLLEGE 
STUDENTS MAKING THE TRANSITION
BY CHIROPRACTIC  ECONOMICS  STAFF

For more info on superior nutritional supplements, 
please visit dclabs.com.

For more content like this, visit chiroeco.com/new-practitioners.
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Set Your 
Practice Apart 
with Gold Level 
Marketing
Many doctors of chiropractic spend  
hundreds of dollars each month  
marketing their practice.

More Expensive = More Value  
Right? WRONG.

Membership Benefits

Let us fill you in on a little secret.  
For only $100 a month,  

the Foundation for Chiropractic Progress handles all  

the heavy lifting for you when it comes to marketing  

your practice. 

Created with YOU in mind, all resources are fully 

customizable with your logo and contact information  

and designed for easy delegation and implementation  

so that you can focus on what you do best: providing  

the highest quality care for your patients! 

A MONTH

$100

Monthly Marketing Roadmaps 
step-by-step monthly guides, chunked down into weekly  
action steps to keep your community outreach on track

Topical & Timely Social Media Accelerators 
easy, click-to-share content for your social media platforms

Artist-Designed Practice Building Flyers & Brochures
featuring some famous folks

Customizable PowerPoints
easy to present online and offline patient education

White Papers and eBooks
great for lead generation and contact information capture

Custom Media Lists
the best places for you to market in your local community

And, so much more we can’t fit it all on one page! 

Invest in building your practice and the profession by enrolling 
in Gold Membership with the Foundation for only $100/month. 

To enroll today, visit: f4cp.org/CE 

https://www.f4cp.org/ce


POINTPOINTCOUNTERPOINT

Weigh in with your opinion! — see the latest topic, write a 300-word or less response and possibly have your opinion appear in the 
next issue of Chiropractic Economics (submissions may be edited for length) — go to facebook.com/ChiroEcoMag.

Chiropractic Economics’ Point-Counterpoint is where doctors of chiropractic  
and health care industry professionals debate the industry’s hottest topics.

This issue: 

CHIROPRACTIC AND 
STEM CELL THERAPY
“My personal opinion is the stem cells definitely help with the 
healing of the joint, but whatever caused that joint to degenerate 
prematurely is probably still going to be there. And it’s the chiro-
practic, it’s the rehab, and the other services that help to repair 
that joint. And if you’re not doing that, you’re only doing part of 
the game … I think this is going to be the biggest breakthrough in 
health care in any of our lifetimes. Of course, there’s going to be 
people trying to cash in on it and make false claims, which gives 
the ability for people who aren’t in this business and competing 
against it, like the pharmaceutical industry, to shoot arrows at 
this whole industry, which is why we try to get as much informa-
tion out there as possible. Do your homework. Learn about this 
and understand how it works.”

— Michael Carberry, DC

“Regenerative medicine is the process of replacing or regen-
erating cells and tissues to restore normal function. Initially 
popularized by professional athletes, these therapies have 
become mainstream.… Moving stem cell and regenerative medi-
cine forward in the treatment algorithm may eliminate the need 
for other ineffective or potentially harmful therapies. These 
therapies provide new hope for patients whose only alternatives 
have been long-term medication, steroid injections, and costly 
and time-consuming surgery and rehab.

Stem cell and regenerative medicine therapies may only 
be provided by licensed medical professionals following all 
appropriate rules and regulations. An understanding of these 
emerging therapies and the benefits they may provide is 
essential as the collaboration between doctors of medicine and 
chiropractic increases and we join forces to combat chronic pain, 
dysfunction and disease.”

— Mark Sanna, DC, ACRB LEVEL II, FICC

“Some chiropractic marketing groups created programs 
offering chiropractors a lucrative model including NPs/PAs and 
loose physician oversight. This model includes a non-surgical 
orthopedic treatment scheme with regenerative medicine 

products marketed as stem cells, when it’s truly a non-living 
birth tissue product. 

Chiropractors can play a significant role in this treatment 
process by practicing excellent case management for recalcitrant 
orthopedic cases, and by ordering imaging and advising 
patients to consider the best non-surgical options. Then, by 
understanding how these cases are best managed, we can 
advise the patients about things to look for or be wary of when 
pursuing a stem cell treatment. 

Chiropractors can also play an integral role in the patient’s 
preparation for and recovery from stem cell procedures. We can 
form a clinical alliance with the physicians trained in performing 
these procedures and provide pre-habilitation and rehabilitation 
for patients.”

— Abby Perone, DC, CES, CF-L1

“For a chiropractor looking to make a referral for their patients 
to receive adult stem-cell therapy, you would think that the 
choice would be quite clear based on the fact that bone marrow 
harvesting requires a surgical procedure to open the hipbone. 
This can in some cases cause permanent pain at the site, 
vertebral misalignment due to the pressure exerted during the 
process, and even fracture of the hip.

Alternatively, fat-derived adult stem-cell therapy is a simple 
procedure involving a small liposuction at the abdominal or 
flank area, in which a needle is placed subcutaneously. With 
manual suction and a bit of lidocaine, this can be accomplished 
in less than 30 minutes with minimal pain during and after 
the procedure. By contrast, a bone-marrow stem cell patient 
undergoes a surgical procedure that requires weeks if not 
months of healing time, whereas an adipose-tissue patient is 
able to drive home the same day.

Given our understanding of human anatomy, spinal alignment, 
and the detrimental effects of spinal misalignment, why would a 
chiropractor choose to refer their patients to an invasive bone-
marrow harvesting clinic for stem cell therapy?”

— Brent J. Detelich, DC
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 ParkerSeminars   |    @ParkerSeminars

Join Parker Seminars for our 2021 XR event. We’ll have the industry’s top 
speakers delivering their expertise in an engaging and interactive format.

William 
Morgan
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Goldhamer
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Mosconi

Nichelle 
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Pierce

Brett 
Winchester

START YOUR YEAR OFF WITH

Learn More at ParkerSeminars.com/XR2021

PARKER SEMINARS

INTRODUCING

February 18-20  |  Digital Event
XR 2021
PARKER SEMINARS

https://parkerseminars.com/xr2021


PRODUCTPRODUCTSHOWCASE  

To search for more products, or to submit a product, go to ChiroEco.com and click on “Products and Services.”
*These statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure or prevent any disease.

ONLINE INTAKE FORMS
Is your waiting room the best place for your patients to fill out intake forms? What 
if they could fill out intake forms from the comfort of their own home, office or 
even parking lot? ChiroIntake is designed to capture answers to standard questions 
that new patients in a typical chiropractic office answer. It collects demographics, 
insurance, complaints, medical history, automobile accident information if 
necessary, and outcome assessments like Oswestry or Neck Disability.
833-746-8253 • chirointake.com

HEMP TOPICAL
A naturally soothing skin moisturizer, Elixinol Hemp Balm helps promote skin 
health. With nourishing essential oils including rosemary, calendula, copaiba and 
eucalyptus, this 100% plant-based formula with 500 mg of CBD gives dry, irritated 
and aging skin new vibrancy. It is designed for all skin types.
844-804-3504 • elixinol.com

EYE SUPPORT
Blue Blocker, an eye health support supplement from Eyetamins, is designed for 
those looking for maximum protection in the modern world. It helps your eyes filters 
blue light from device screens, reduces eye strain, enhances eyesight, supports 
macular pigment, promotes retinal health and improves sleep, says the company. It 
may also aid in reducing digital eye strain symptoms such as fatigue, headaches and 
blurred vision. Each bottle contains a 30-day supply of 60 vegan capsules.*
888-850-3937 • eyetamins.co

MET/CES THERAPY DEVICE
The Alpha-Stim® M is FDA cleared for the fast, safe treatment of acute, post-
traumatic and chronic pain, along with the anxiety, insomnia and depression 
that often accompany it. The handheld, prescription medical device uses 
microcurrent electrical therapy (MET) to treat pain at its source and cranial 
electrotherapy stimulation (CES) to treat mood and sleep. The device kit 
contains everything you need to begin treatment, including two AA batteries.
800-367-7246 • alpha-stim.com
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PERSONALIZED WORKOUT APP
With Trion, a fitness app available via the Mac App Store or Google Play, you 
begin by completing a questionnaire and a number of exercise tests. Based 
on your answers, Trion designs your first personalized workout program; the 
company says it can design more than 1 billion different workout combinations. 
Then, your training comes in 4-week periods. Trion guides you through every 
step with clear instructions and videos.
trion.app

REFRESHING CBD TINCTURE
This CBD tincture from Kannaco offers a refreshing blast of all-natural, 
flavorful peppermint, as frosty as it gets and insanely smooth. Each serving 
contains 88 mg of full-spectrum CBD distillate and 66 mg of cannabidiol.*
800-684-8798 • kannacocbd.com

MUSCLE RELEASE TOOL
Made in the U.S., PSO-RITE is a highly versatile, full-body self-massage tool; 
its design mimics the hand and elbow, giving you the same feeling as a 
massage from your massage therapist. You control the pressure and placement. 
Measuring 10.7 inches long by five inches wide and weighing just over a pound, 
it is designed for releasing hard-to-reach muscles like the psoas, shoulders, 
hamstrings, lower back and neck. 
323-825-5056 • pso-rite.com

HEMP ‘MIXIE STICKS’
From Zolt comes its peak performance bundle — a variety pack of 14 hemp 
and hemp-derived CBD-infused drink mixes, designed to blend with water. 
Each stick contains 20 mg of hemp extract isolate or 20 mg of full-spectrum 
hemp; the package includes two each of Rise, Rise+, Boost+, Dial-Up+, 
Balance Coconut, Balance Unflavored, and Dreamy.*
888-439-9658 • heyzolt.com
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RETAIL
Chiropractic Economics is pleased to present the profession’s most comprehensive Retail list.  
The information below was obtained from questionnaires completed by the listed companies.  
Companies highlighted in RED have an advertisement in this issue. 

BUYERSBUYERSGUIDE

24/7 RELIEF & RECOVERY
866-663-6567
247rnr.com

3 CARE THERAPEUTICS
888-372-3421
omega3care.com

A.C. GRACE CO.
800-833-4368
acgrace.com

ACCUTHOTIX
888-325-3668
accuthotix.com

ACTIVATOR METHODS INT’L
800-598-0224
activator.com

ACUBALL
866-444-2255
acuball.com

ALINE SYSTEMS INC.
800-736-9005
aline.com

ALLMAN PRODUCTS INC.
800-223-6889
allmanproducts.com

AMERICAN NUTRICEUTICALS
888-848-2548
888vitality.com

ANESTHALL TOPICAL ANALGESIC
800-994-3776
purplecream.com

ANTOS & ASSOCIATES LLC
386-212-0007
antosdmebrace.com

APEX ENERGETICS INC.
800-736-4381
apexenergetics.com

ASPEN MEDICAL PRODUCTS
949-681-0200
aspenmp.com

ASTEEZA
877-384-9494
asteeza.com

AYUSH HERBS INC.
800-925-1371
ayush.com

BACK SUPPORT SYSTEMS
800-669-2225
backsupportsystems.com

BACK TALK SYSTEMS INC.
800-937-3113
backtalksystems.com

BANNER THERAPY PRODUCTS INC.
888-277-1188
bannertherapy.com

BAREFOOT SCIENCE 
866-420-3719
barefoot-science.ca

BATTLE CREEK EQUIPMENT
888-843-7664
battlecreekequipment.com

BAX-U
866-866-2225
bax-u.com

BAXMAX SUPPORTS
888-422-9629
baxmax.net

BELLECORE LLC
800-867-7414
bellecore.com

BIO2 COSMECEUTICALS
800-499-1372
oxymist.com

BIOGENETIX
833-525-0001
biogenetix.com

BIOMAGNETIC SCIENCES-
NOVOPULSE
952-893-2883
novo-pulse.com

BIOPHARMA SCIENTIFIC LLC
877-772-4362
superfoodsolution.com

BIOPHOTAS INC. - CELLUMA
714-838-1956
biophotas.com

BIOPROTEIN TECHNOLOGY 
800-280-2456
bioproteintech.com

BIOSONIC TECHNOLOGIES
800-800-0838
biosonict.com

BIOTICS RESEARCH
800-231-5777
bioticsresearch.com

BIOTONE
800-445-6457
biotone.com

BIOVI LLC
888-982-4684
biovibrands.com

BLANCHARD GOLF 
INJURY SEMINARS
805-772-8298
golfinjuryseminars.com

BLUE SPRING INT’L
866-470-4930
doctorspainformula.com

BML BASIC
800-643-4751
bmlbasic.com

BODYZONE.COM
770-922-0700
bodyzone.com

BRAIN BRILLIANCE
843-709-9113
brainbrillianceinc.com

BRYANNE ENTERPRISES INC.
877-279-2663
bryanne.com
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BUCKEYE NUTRITIONALS
330-665-1003
buckeyenutritionals.com

BYNIX MEDICAL - CRYOFOS
813-540-2120
cryofosusa.com

C’EST SI BON CO. 
888-700-0801
bestchlorella.com

CANADIAN MEMORIAL 
CHIROPRACTIC COLLEGE
416-482-2340
cmcc.ca

CARLSON LABORATORIES
847-255-1600
carlsonlabs.com

CBD CLINIC
855-790-8169
cbdclinic.co

CBD FOR LIFE
732-939-4620
cbdforlife.us

CHATTANOOGA
800-592-7329
chattgroup.com

CHI INSTITUTE
800-743-5608
soundvitality.com

CHINA-GEL INC.
800-898-4435
chinagel.com

CHIRO DISCOUNT WAREHOUSE
800-406-7276
chirodiscountwarehouse.com

CHIRO-MATIC
800-526-5116
chiromatic.com

CHIROFLOW
800-308-3069
chiroflow.com

CHIROPRACTICOUTFITTERS.COM
952-270-0258
chiropracticoutfitters.com

CHIROSLUMBER
888-958-2008
chiroslumber.com

CHIROSUPPLY
877-563-9660
chirosupply.com

CLINICAL HEALTH SERVICES INC.
888-249-4346
clinicalhealthservices.com

CLINICALLY FIT
866-983-6767
thextensor.com

COGENT SOLUTIONS GROUP
859-259-0300
cogentsolutionsgroup.com

COLLAGEN MD
800-346-2922
collagenmdprofessional.com

CONTINENTAL VITAMIN CO.
800-472-4221
meyerdc.com/cvc-labs

CONTROL 
800-699-0527
control-bar.com

CORE PRODUCTS INT’L INC.
800-365-3047
coreproducts.com

CORGANICS
866-939-9541
reliefcream.com

COX TECHNIC RESOURCE 
CENTER INC.
260-637-6609
coxtrc.com

CREATIVE BIOSCIENCE
877-744-1224
creativebioscience.com

CREATIVE COMFORT INC.
855-842-6154
creativecomfortstore.com

CRYODERM
800-344-9926
cryoderm.com

CURRENT NATURALS
800-739-1445
currentnaturals.com

CUSTOM X-RAY DIGITAL SERVICE
602-439-3100
customxray.com

DACREMA BOTANICALS
484-838-8778
dacremabotanicals.com

DAIWA HEALTH DEVELOPMENT
866-475-4810
dhdusa.net

DAVID SINGER ENTERPRISES
800-326-1797
davidsingerenterprises.com

DAVIDSON THERAPY 
PRODUCTS LLC
888-589-4081
slingprom.com

DAVINCI LABORATORIES 
OF VERMONT
800-325-1776
davincilabs.com

DAVLEN ASSOCIATES LTD.
631-924-8686
davlendesign.com

DAY THREE BOTANICALS
440-318-4789
daythreebotanicals.com

DEE CEE LABORATORIES INC.
800-251-8182
deeceelabs.com

DESIGNS FOR HEALTH
800-847-8302
designsforhealth.com

DIAMOND-HERPANACINE 
ASSOCIATES
888-467-4200
diamondformulas.com

DISCOUNT CHIROPRACTIC 
SUPPLIES
888-444-6741
discountchiropracticsupplies.com

DISCOUNT DME
813-889-0000
discountdme.com

DISCOVER WELLNESS INC.
760-208-1895
drstevehoffman.com

DOCTOR HOY’S 
480-357-4300
drhoys.com
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DOCTORINSOLE
424-274-4661
doctorinsole.com

DOUGLAS LABORATORIES
800-245-4440
douglaslabs.com

DR. COOL
855-805-4328
drcoolrecovery.com

DR. GARBER’S NATURAL 
SOLUTIONS
877-374-2723
drgarbers.com

DR. H REJOINT
201-875-8055
drhrejoint.com

DR. JILL’S FOOT PADS
866-366-8723
drjillsfootpads.com

DR. MERCOLA - NATURAL 
HEALTH PARTNERS LLC
239-673-2110
wholesale.mercola.com

DRUCKER LABS
888-881-2344
druckerlabs.com

DYNAMIC HEALTH LABS INC.
800-396-2114
dynamic-health.com

DYNATRONICS
800-874-6251
dynatronics.com

EARTHLITE
760-599-1112
earthlite.com

ENDEVR
888-500-9720
endevr.com

ENERGIQUE INC.
800-869-8078
energiqueherbal.com

ENLIVEN ESSENTIALS
516-306-6589
enlivenessentials.com

ENVIROMEDICA
800-257-3315
enviromedica.com

ENZYME PROCESS CO.
800-521-8669
enzymeprocess.co

ENZYME SCIENCE
855-281-7246
enzyscience.com

ENZYMES INC.
800-637-7893
enzymesinc.com

ESSENTIAL FORMULAS INC.
972-255-3918
essentialformulas.com

EUROMEDICA
866-842-7256
euromedicausa.com 

EVERYWAY4ALL
909-606-8889
everyway4all.com

FEELING PRETTY REMARKABLE
416-750-1500
feelingprettyremarkable.com

FENIX NUTRITION
855-527-4464
fenixnutrition.com

http://arthrostim.store/


FOOT LEVELERS INC.
800-553-4860
footlevelers.com

FOOT PROFESSIONAL LLC
208-375-7431
footprofessional.com

FOOTSCAN USA
850-460-2200
footscanusa.com

FORMULA IQ
N/A
activatefiq.com

FULLSCRIPT
866-807-3282
meyerdc.com/oxyrubpro

FUNCTIONAL REMEDIES
303-981-6893
cbdrx.com

FUTURE PEPTIDES
347-855-4713
futurepeptides.com

GMP FITNESS
888-467-3488
gmpfitness.com

GOODMARK MEDICAL LLC
866-214-5880
goodmarkmedical.com

GREEN ROADS WORLD
833-462-8922
greenroadsworld.com

HAPPY BUDDHA HEMP
970-725-6888
happybuddhahemp.com

HARLAN HEALTH PRODUCTS INC.
800-345-1124
harlanhealth.com

HARMONE THERAPEUTICS
405-839-7200
harmonetherapeutics.com

HARMONY CONE 
877-570-4484
harmonycone.com

HBN SHOE LLC
603-622-0272
insoliainserts.com

HEALTHWISE
800-395-8931
healthwisenri.com

HEALTHY YOU
800-826-9946
healthyyouweb.com

HELIX PROFESSIONAL PRODUCTS
800-631-8888
helix4pain.com

HEVERT USA
541-344-4980
hevertusa.com

HIMALAYA HERBAL HEALTHCARE
800-869-4640
himalayausa.com

HOPE SCIENCE
866-628-8725
hopescience.com

HUMAN SCALE
212-725-4749
humanscale.com

HYALOGIC
866-318-8484
hyalogic.com

HYDROMASSAGE
800-796-7493
hydromassage.com/eco

http://arthrostim.store/


BUYERSBUYERSGUIDE
ICA HEALTH LLC
866-921-5882
icahealth.com

IHEALTH PRODUCTS INC.
800-930-6493
ihealthproducts.com 

IN LIGHT MEDICAL
888-455-4116
inlightmedical.com

INFINITY MASSAGE CHAIRS
603-347-6006
infinitymassagechairs.com

INNATE RESPONSE FORMULAS
800-634-6342
innateresponse.com

INTEGRATIVE THERAPEUTICS
800-931-1709
integrativepro.com 

INTELLIBED
888-435-2339
intellibed.com

ISLEEP
800-219-3151
isleep.com

ITENS
800-573-0052
itens.com

JOHARI DIGITAL
858-657-9226
joharidigital.com

KIBOW BIOTECH INC.
888-271-2560
kibowbiotech.com

KINESIO USA
505-856-2029
kinesiotaping.com

KING BIO 
800-543-3245
safecarerx.com

KINIAN
844-422-6633
kinian.net

KIRKMAN LABS
800-245-8282
kirkmanlabs.com

KLEAN ATHLETE
855-255-5326
kleanathlete.com

KOOL FIT AMERICA INC.
800-852-5665
koolnfit.com

KUSTOMER KINETICS INC.
800-959-1145
kustomerkinetics.com

LEGACY FOR LIFE
877-557-8477
legacyforlife.net

LIFE EXTENSION
866-585-1435
lifeextensionretail.com/epartner

LIFEHEALTH SCIENCE
216-706-6093
lhscience.com

LIFETEC INC.
800-822-5911
lifetecinc.com

LIPO-LIGHT
877-788-5476
lipolightpro.com

LIVEO2
970-658-2789
liveo2.com

LOGOS NUTRITIONALS LLC
800-556-5530
logosnutritionals.com

LOTUS BRANDS INC.
262-889-8561
lotusbrands.com

LSI INT’L
800-832-0053
lsiinternational.com

LYPOSSAGE
877-346-1156
lypossage.net

LZR7
888-333-7511
lzr7.com

MAGNETICO INC.
800-265-1119
magneticosleep.com

MASSAGEBLOCKS.COM
800-326-1972
massageblocks.com

MASTER SUPPLEMENTS INC.
800-926-2961
master-supplements.com

MATLIN MANUFACTURING INC.
334-448-1210
matlinmfg.com

MAX LIVING
321-939-3060
maxliving.com

MED-FIT SYSTEMS INC.
800-831-8665
medfitsystems.com

MEDI-STIM INC.
800-363-7846
medi-stim.com

MEDINATURA
844-633-4628
medinatura.com

MEDOP INC.
813-343-5555
medop.com

MEDZONE CORP. - PAINZONE
866-633-9663
ipainzone.com

MEGASPOREBIOTIC BY 
PHYSICIANS EXCLUSIVE
855-729-5090
gomegaspore.com

MEMBRELL LLC
800-749-1291
membrell.com

METAGENICS
800-877-1703
metagenics.com

METTLER ELECTRONICS CORP.
800-854-9305
mettlerelectronics.com

MEYER DC
800-472-4221
meyerdc.com

MIRAFLEX-R3
800-299-1150
miraflexworks.com
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MOJOFEET
855-665-6522
mojofeet.com

MOSZKITO LIFESTYLE 
PRODUCTS LLC
480-502-0017
moszkito.com

MOTHER EARTH PILLOWS
800-344-2072
motherearthpillows.com

MT. CAPRA PRODUCTS
800-574-1961
mtcapra.com

MUSHROOM WISDOM
800-747-7418
mushroomwisdom.com

MYO TECHNOLOGIES INC.
910-509-7192
myoinc.com

MYO-BREATHE LLC
800-803-1535
myo-breathe.com

MYONATURAL
866-276-6058
myonatural.com

NATURE’S RITE
888-465-4404
mynaturesrite.com

NATURE-FIT
800-874-4295
nature-fit.com

NECKORTHOTIC INC.
N/A
theneckorthoticPT.com

NEURO-STRUCTURAL 
TAPING TECHNIQUE
416-750-1500
nstaping.com

NEUROCARE SYSTEMS
800-900-4045
neurocaresystems.com

NEWTON HOMEOPATHICS
800-760-5550
newtonlabs.net

NULEAN INC.
800-948-5307
newpatientsuccess.com

NUTRAGEN HEALTH INNOVATIONS
877-417-7873
nutragen.com

NUTRALIFE HEALTH 
PRODUCTS INC.
877-688-7254
nutralife.com

NUTRI LIFESCIENCE
941-757-9918
nutrilifescience.com

NUTRI-SPEC
800-736-4320
nutri-spec.net

NUTRI-WEST
800-443-3333
nutriwest.com

NUTRILITE
800-253-6500
nutrilite.com

NUTRITIONAL FRONTIERS
412-922-2566
nutritionalfrontiers.com

OMEGABRITE
800-383-2030
omegabrite.com

OPTP
800-367-7393
optp.com

ORTHO-DYNAMICS 
ORTHOTICS LABORATORY
800-275-1842
orthodynamics.com

OXYRUB PRO 
888-349-0397
meyerdc.com/oxyrubpro

PADO 
866-528-1010
padousa.com

PARKER LABORATORIES INC.
800-631-8888
parkerlabs.com

PATTERSON MEDICAL 
HOLDINGS INC.
866-472-4476
pattersonmedical.com

PED ORTHIC SERVICES INC.
800-439-9043
fitthotic.com

PERFORMANCE HEALTH/
BIOFREEZE
800-246-3733
biofreeze.com

PERFORMANCE HEALTH/
BON VITAL’
262-367-2711
bonvital.com

PERFORMANCE HEALTH/
THERA-BAND
800-321-2135
thera-band.com

PERFORMANCE HEALTH/
THERA-PEARL
877-732-7509
therapearl.com

PERFORMTEX KINESIOLOGY TAPE 
505-400-9440
performtex.com

PERSPECTIS INC.
866-586-2278
backvitalizer.com

PETTIBON SYSTEM INC.
888-774-6258
pettibonsystem.com

PHARMAX/SEROYAL
888-737-6925
seroyal.com

PHASES REHAB
800-231-0518
phasesrehab.com

PHYSICIAN’S VENDOR SERVICES
888-312-3123
pvsonline.org

PILLOW OF HEALTH
630-338-1327
pillowofhealth.com

PILLOWISE USA
844-291-7392
pillowise-usa.com

PIVOTAL HEALTH SOLUTIONS
800-743-7738
phschiropractic.com
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PLATINUM MEDICAL
800-201-6719
platinummedicalllc.com

POINT OF LIGHT RECORDS
949-436-2718
peterkater.com

POLAR PRODUCTS INC.
330-253-9973
polarsoftice.com

POLYGEL LLC
973-884-8995
polygel.com

POSTURE MEDIC 
877-215-1124
posturemedic.com

POSTURE PRO INC.
800-632-5776
posturepump.com

POSTURIFIC BRACE 
614-792-2340
posturificbrace.com

POWERSTEP
888-237-3668
powersteps.com

PREVENTION PHARMACEUTICALS
888-677-5453
omax3hcp.com

PRINCE OF PEACE 
ENTERPRISES INC.
510-723-2428
popus.com

PROGRESSIVE LABORATORIES INC.
800-527-9512
progressivelabs.com

PROMASSAGERS.COM
702-334-0454
promassagers.com

PROPER PILLOW
800-961-7527
properpillow.com

PROTHERA INC.
888-488-2488
protherainc.com

QUELL
781-890-9989
quellrelief.com

RAINBOW LIGHT 
NUTRITIONAL SYSTEMS
800-635-1233
rainbowlight.com

REAL BODYWORK
888-505-5511
realbodywork.com

REBEL HERBS
812-762-4400
rebelherbs.com

RELAXOBAK INC.
800-527-5496
relaxobakpro.com

REZUME BY CRYODERM
954-978-9290
cryoderm.com

RIDGE AND COMPANY
832-294-5144
ridgeandcompany.com

ROCKTAPE
408-912-7625
rocktape.com

ROSCOE MEDICAL
800-871-7858
roscoemedical.com

SAM SPORT
888-511-6811
samsport.com

SCHIEK’S SPORTS
800-772-4435
schiek.com

SCIENCE BASED NUTRITION
937-433-3140
sciencebasednutrition.com

SCIMERA BIOSCIENCE
855-724-6372
scimera.com

SCRIPHESSCO
800-747-3488
scriphessco.com

SDO-ORTHOTICS (EZ-ORTHOTICS)
800-433-3668
ez-orthotics.com

SE-CURE PHARMACEUTICALS
877-336-2735
femarelle.us

SEDONA LABS
888-816-8804
sedonalabspro.com

SEROLA BIOMECHANICS INC.
800-624-0008
serola.net

SIDMAR
800-330-7260
sidmar.com

SIERRASIL HEALTH INC.
877-743-7720
sierrasil.com

SMART PRACTICE
800-522-0800
smartpractice.com

SOFT-TEX MANUFACTURING
844-291-7392
soft-tex.com

SOLE SUPPORTS
888-650-7653
solesupports.com

SOLUTIONS4
877-817-6074
solutions4.com

SOOTHING TOUCH
505-820-1054
soothingtouch.com

SOZA WEIGHT LOSS
877-551-7692
sozapartner.com

SPENCO MEDICAL CORP.
800-877-3626
spenco.com

SPIDERTECH/NUCAP MEDICAL
416-494-1444
spidertech.com

SPRINGREEN PRODUCTS INC.
800-544-8147
springreen.com

STANDARD ENZYME CO.
770-537-4445
standardenzyme.com

STANDARD PROCESS INC.
800-558-8740
standardprocess.com
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STARWEST BOTANICALS INC.
800-800-4372
starwest-botanicals.com

STEP FORWARD CO.
253-631-0683
stepforward.com

STONE AGE WELLNESS
888-368-8933
stoneagewellness.com

STOPNECKPAIN.COM
800-995-8865
stopneckpain.com

STRAIGHT ARROW PRODUCTS INC.
800-827-9815
straightarrowinc.com

STROBEL TECHNOLOGIES
812-280-6000
strobel.com

STYMCO TECHNOLOGIES LLC
855-672-4176
stymco.com

SUNCOAST BIORESEARCH
877-918-3687
suncoastbio.net

SUNSET PARK MASSAGE SUPPLIES
813-835-7900
massagesupplies.com

SWEDISH BACKCARE SYSTEM INC.
770-888-9796
mastercare.se

SYNERGY THERAPEUTIC SYSTEMS
800-639-3539
synergyrehab.com

SYSTEMIC FORMULAS 
800-445-4647
systemicformulas.com

TENSNET
877-341-8367
tensnet.com

TEXAS BEAUTY INSTITUTE
877-496-8838
texasbeautyinstitute.com

THE BFF
505-319-0060
thebff.com

THE FEEL GOOD LAB
203-915-7821
thefeelgoodlab.com

THE PILLOW PLACE
800-832-2022
thepillowplace.com

THE PRESSURE POSITIVE CO.
610-754-6204
pressurepositive.com

THE ROHO GROUP INC.
618-277-9173
shapefitting.com

THERAPEUTICA INC.
800-348-5729
therapeutica.com

THERAPY INNOVATIONS
888-718-0694
therapy-innovations.com

THEWRITERWORKS.COM LLC
302-933-0116
thewriterworks.com

TIGER TAIL USA 
206-395-7811
tigertailusa.com

TRIELEMENTS
888-876-3240
trielements.com

TROY HEALTHCARE LLC
800-201-7246
stopainclinical.com

TRUGEN3
844-387-8436
trugen3.com

TXOPTIONS
800-456-7818
txoptions.com

ULTIMATE PRACTICE
866-797-8366
ultimatepractice.com

USA HEMP
855-333-4367
usahemp.com

VASYLI INC.
865-748-8562
orthaheelusa.com

TROY
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CONTACT YOUR 
SUPPLIER TODAY 

SCAN FOR MORE 
INFO OR VISIT:

NEW YEAR 
PROMOTION

Exclusively For Use/Sale By 
Healthcare Professionals

stopainclinical.com/newyear

JUMP START THE NEW YEAR 
WITH A REVENUE BOOST!

Limited Time - Promotion ends February 28th

$144 Patient
Retail Value!

Receive a FREE 
Counter Display of 
Stopain® Clinical 

Migraine & Headache

when you spend 
$79 or more
on your choice of 
Stopain® Clinical
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BUYERSBUYERSGUIDE
VERVITA PRODUCTS LLC
616-453-2306
vervitaproducts.com

VIATREXX BIO INC.
888-337-8427
viatrexx.com

VIBE FOR HEALTH
866-520-4270
vibeforhealth.com

VIBRAWAV
888-643-4332
vibrawav.com

VITAL NUTRIENTS
888-328-9992
vitalnutrients.net

VOXXLIFE
N/A
voxxlife.com

WARREN LABS LLC
800-232-2563
warrenlabsaloe.com

WARWICK ENTERPRISES
800-355-3575
heellift.com

WATERWISE INC.
352-787-5008
waterwise.com

WEIGHT LOSS PRODUCTS
727-826-0946
hcgmax.com

WELLNESS BELTS INC.
705-241-1481
wellnessbelts.com

WELLNESS WATCHERS GLOBAL 
AND GREENS FIRST
866-410-1818
greensfirst.com

WHITE SKY LLC
888-884-4256
haloposture.com

WHOLE-ISTIC SOLUTIONS
866-814-7673
whole-isticsolutions.com

WISE ESSENTIALS
800-705-9473
wiseessentials.com

WISE WOMAN HERBALS 
541-895-5172
wisewomanherbals.com

WORLD NUTRITION INC.
800-548-2710
worldnutrition.net

WUJI FIRGROVE LLC
866-968-9854
wujilife.com

YAMUNA BODY ROLLING
800-877-8429
yamunabodyrolling.com

YOUNG INNOVATIONS
888-279-9904
envypillow.com

ZYCAL BIOCEUTICALS INC.
888-779-9225
zycalbio.com

COMPANY LISTINGS 
HIGHLIGHTED IN RED 
have an advertisement in this issue. 
For the complete listing of services 
these companies provide, and to view 
our complete online directory, visit 
ChiroEco.com/buyers-guide

THENATIONALCHIRO.COM/OVERVIEW

EDUCATION
• 20 hours of CE with all 
 requirements for the state of FL 

• The ability to create a customized learning 
 experience from the many options available 
 to you

• Training for your Staff

LICENSING
• CEs Approved in 45 States* for The National

• Each Convention is PACE approved

CHIROPRACTIC SPECIALTIES
• Specialty/Diplomate hours while acquiring CE

RESEARCH
• World-Renowned Speakers with 
 Years of Experience

EXTRAS
• The Largest Expos to Shop and Explore

• Complimentary Luncheons and Receptions

• First Class Locations and 
 Family-Friendly Resorts 

• Convenient 3 day (20 hour) schedule 
 Friday - Sunday

• Same Early Bird Registration Fees

• Locations Close to Attractions or The Coast 
 for Beach Access & Family Fun

*Approval anticipated in all but AZ, CA, OK, TN, WI

Each of these live events 
follow FCA Guidelines 
for Clean and Safe Events

February 5-7, 2021
Sheraton Bay Point Resort
PANAMA CITY

March 26-28, 2021
World Golf Village Renaissance
ST. AUGUSTINE

November 19-21, 2021
Naples Grande Beach Resort
NAPLES

June 25-27, 2021
Trump National Doral 
MIAMI

August 26-29, 2021
Hyatt Regency Orlando
ORLANDO

YEARS OF
CHIROPRACTIC

LEADING THE NEW NORMAL WITH 
THE SAME WORLD-CLASS EDUCATION

These events help underwrite lobbying 
activity on your behalf.

• LIVE & VIRTUAL OPTIONS •

2021 CONVENTIONS      BY FCA
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PANAMA CITY
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• LIVE & VIRTUAL OPTIONS •

2021 CONVENTIONS      BY FCA
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DATEDATEBOOK
FEBRUARY
FEB. 13-14
ADVANCED ACUPUNCTURE 
SESSION 2
Chesterfield, MO
Sponsor: Logan University
800-842-3234
LOGAN.EDU

FEB. 13-14
FAKTR REHAB SYSTEM
Orlando, FL
Sponsor: Southeast Sports Seminars
877-489-4949
SPORTS-SEMINARS.COM

FEB. 18-20
PARKER SEMINARS
Las Vegas, NV
Sponsor: Parker Seminars
888-727-5338
PARKERSEMINARS.COM

FEB. 20-21
BASIC ACUPUNCTURE SESSION 5
Chesterfield, MO
Sponsor: Logan University
800-842-3234
LOGAN.EDU

FEB. 27
REVOLUTIONARY 
WELLNESS: AN INTEGRATED 
APPROACH TO HEALTH
Albuquerque, NM
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

MARCH
MARCH 6
PERFORMANCE OPTIMIZATION: 
IMPROVING OUTCOMES 
THROUGH CLINICAL ANALYSIS
Charlotte, NC
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

MARCH 6-7
FAKTR REHAB SYSTEM 
Seattle, WA
Sponsor: Southeast Sports Seminars
877-489-4949
SPORTS-SEMINARS.COM

 

MARCH 13
CORE STRATEGIES FOR 
SYSTEMIC INFLAMMATION 
AND CHRONIC PAIN
Denver, CO
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

MARCH 20-21
THE MIND BODY CONNECTION: 
REVITALIZE YOUR PRACTICE 
THROUGH NEUROLOGICAL 
ADVANCEMENTS
Des Moines, IA
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

MARCH 20-21
ADVANCED ACUPUNCTURE 
SESSION 3
Chesterfield, MO
Sponsor: Logan University
800-842-3234
LOGAN.EDU

MARCH 20-21
BASIC ACUPUNCTURE SESSION 6
Chesterfield, MO
Sponsor: Logan University
800-842-3234
LOGAN.EDU

MARCH 27
REVOLUTIONARY 
WELLNESS: AN INTEGRATED 
APPROACH TO HEALTH
Greenwich, CT
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

MARCH 27
GET BACK IN THE GAME
Las Vegas, NV
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

MARCH 27-28
THE FUTURE OF NEUROLOGY NOW
Nashville, TN
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

 
 

APRIL
APRIL 10-11
FAKTR REHAB SYSTEM 
Davenport, IA
Sponsor: Southeast Sports Seminars
877-489-4949
SPORTS-SEMINARS.COM

APRIL 10-11
THE FUTURE OF NEUROLOGY NOW
Seattle, WA
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

APRIL 17-18
SUPER HIGHWAY TO HEALTH: 
ADVANCED PROTOCOLS 
FOR CLINICAL SUCCESS
Portsmouth, NH
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

APRIL 24
PERFORMANCE OPTIMIZATION: 
IMPROVING OUTCOMES 
THROUGH CLINICAL ANALYSIS
Louisville, KY
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

APRIL 24-25
BASIC ACUPUNCTURE SESSION 7
Chesterfield, MO
Sponsor: Logan University
800-842-3234
LOGAN.EDU

MAY
MAY 1-2
ADVANCED ACUPUNCTURE 
SESSION 4
Chesterfield, MO
Sponsor: Logan University
800-842-3234
LOGAN.EDU

MAY 15-16
BASIC ACUPUNCTURE SESSION 8
Chesterfield, MO
Sponsor: Logan University
800-842-3234
LOGAN.EDU

 

For the complete listing of events visit chiroeco.com/events.
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MAY 22
ADVANCED PEDIATRIC 
PRACTICE: INTEGRATIVE 
WELLNESS FOR CHILDREN
Pittsburgh, PA
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

MAY 22-23
FAKTR REHAB SYSTEM
Dallas, TX
Sponsor: Southeast Sports Seminars
877-489-4949
SPORTS-SEMINARS.COM

JUNE
JUNE 5-6
REVOLUTIONARY 
WELLNESS: AN INTEGRATED 
APPROACH TO HEALTH
Boston, MA
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

JUNE 5-6
ADVANCED ACUPUNCTURE 
SESSION 5
Chesterfield, MO
Sponsor: Logan University
800-842-3234
LOGAN.EDU

JUNE 12
GET BACK IN THE GAME
Birmingham, AL
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

JUNE 12-13
THE MIND BODY CONNECTION: 
REVITALIZE YOUR PRACTICE 
THROUGH NEUROLOGICAL 
ADVANCEMENTS
Chicago, IL
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

JUNE 26-27
PERFORMANCE OPTIMIZATION: 
IMPROVING OUTCOMES 
THROUGH CLINICAL ANALYSIS
Charleston, SC
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

JUNE 26-27
FAKTR REHAB SYSTEM
Minneapolis, MN
Sponsor: Southeast Sports Seminars
877-489-4949
SPORTS-SEMINARS.COM

JULY
JULY 10
REVOLUTIONARY 
WELLNESS: AN INTEGRATED 
APPROACH TO HEALTH
Tarrytown, NY
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

JULY 10-11
FAKTR REHAB SYSTEM 
Buffalo, NY
Sponsor: Southeast Sports Seminars
877-489-4949
SPORTS-SEMINARS.COM

JULY 10-11
THE FUTURE OF NEUROLOGY NOW
Dallas, TX
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

For the complete 
listing of events visit 
chiroeco.com/events.

After 30 years of innovation, the HydroMassage 440X is the most advanced 
water massage technology ever produced.  Highlights include: 

®
WELLNESS-FOCUSED, INNOVATION-DRIVEN  • www.hydromassage.com/chiro  • 800.796.7493

THE PERFECT 
COMPLEMENT TO 
CHIROPRACTIC CARE 
Your Touchless Solution for Water Massage

       Adding a HydroMassage Bed or Lounge to your practice is the  
easiest way to provide the benefits of water massage to your patients  
who  don’t want to be touched.  Compared to hands-on massage,  
HydroMassage water massage sessions are convenient, affordable and 
accessible for all patients. 

 Doctors with HydroMassage Beds and Lounges often generate  
$2,000 - $6,000 in new monthly revenue and see an increase in new 
patient referrals. 
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MARKETMARKETPLACE  T O  P L A C E  A N  A D  C A L L  9 0 4 - 2 8 5 - 6 0 2 0

ASK ABOUT

SPECIALS

Benefits:
Non-Invasive
Promotes Faster Healing
Success Rates >82%
Short Treatment Times 
Increase Your Revenue 

Radial and Focus Shock Wave Devices Available

SHOCK WAVE THERAPY
Keep Your Patients Moving...

Research Supports up to 40% Faster Recovery

G 
"" 

Heel Lift, Inc.® 
www.gwheellift.com 

1-800-23-LI FTS
Serving Healthcare Professionals and their Patients since 1967. 

A leg deficiency caused by hip or knee replacement, fracture 
or other lower extremity issue can diminish your clients' 
quality of life. Relief is as simple as lifting the heel to level the 
pelvis & 5th lumbar. For over 50 years G&W Heel Lift, Inc. 
has been supplying quality heel and foot lifts to treat these 
issues. Lifts are available in specific or adjustable heights. 
Other items include ValgusNarus wedges, ischial lifts, 
sprained ankle orthosis, leg inequality measurement pads 
and more. 

For details about all G&W Heel Lift products, 
visit our website, call or follow us on Facebook at: 

https://www.facebook.com/ gwheellift/ 

AL, AR, AZ, CA, CO, DE, FL, GA, 
LA, ME, MS, NH, NJ, NY, NYC, NC, 

OH, PA, SC, TX, VA, WI.
New practices for sale listed every week 
nationwide. If you are thinking of relocating 

or retiring, we have new doctors that want to 
buy your practice. We have funding sources 

to work with buyers on the purchase.
Only $595.00 for Practice Valuations. 

Call Drs. Matthew Davis & Tom Morgan 

770-748-6084 
DrMatt@PremierPracticeConsultants.com 

www.VolumePractice.com

Small ads have big rewards.Small ads have big rewards.
Claim YOUR Space Today!

800-671-9966

WE SAVED THIS 
SPACE FOR YOU
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LINEAR Spinal Decompression is DEAD!
THREE DIMENSIONAL Spinal Decompression is the FUTURE!

Spinetronics USA, a division of Big Rehab Corp.,  

presents the revolutionary ANTALGIC-TRAK

Benefits to Your Practice
• One unit can generate up to $500,000  

in revenue per year

• 10 way articulating traction, 
decompression and stabilization in 
multiple planes dependent on patient’s 
preferred posture

• Kinetic Decompression Mobilization 
protocol enables easy and safe 
implementation for the doctor and 
assistants

Benefits to Your Patients
• Patient Financing Available to help you 

acquire new patients with the advanced 
and proven treatment

• Reduces symptoms such as neck pain, 
disc pressure, bulges, herniations, pinched 
nerves, nerve root pressures and facet 
gliding

• Increase spinal joint elasticity and improve 
mobilization FAST

Call us or email us TODAY to schedule your FREE 
consultation to see if your practice is a viable candidate!

There has never been a therapeutic 
treatment instrument like the Antalgic-Trak. 
With the ability to convert from a lumbar 
treatment to a cervical treatment and  
10-way articulation, it makes everything  
else obsolete.

1-800-561-5124
Contact@antalgictrak.com

FDA Cleared Traction Device

Spinetronics USA is a division of Big Rehab Corp.

12_17_2020_BigRehabCorp_full_CEi1.indd   112_17_2020_BigRehabCorp_full_CEi1.indd   1 12/17/20   2:04 PM12/17/20   2:04 PM
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And we’re here to give it to them. With one affordable liability  
policy that comes with everything massage therapists need.

Comprehensive insurance with 
MASSAGE Magazine includes: 

• $2 million/$3 million professional  
and general liability coverage

• $2 million annual product coverage

• $1,000 stolen or damaged  
equipment coverage

• Online continuing education courses

• Over 450 different modalities and services 
covered under the same limits

• Access to an insurance marketplace that 
includes group rates on dental and vision,  
ACA health options, and telehealth coverage 

• Over $700 in annual savings via exclusive 
member benefit discounts

Get instant coverage in 3 minutes online: 
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Innovative Equipment | Extraordinary Results

ergoflextechnologies.com

“Oxygen plays a pivotal role in the proper functioning of the immune system.
We can look at oxygen deficiency as the single greatest cause of all diseases.”
- Stephen Levine Molecular Biologist & Geneticist and Dr. Paris M Kidd, PhD

new life into your  
Breathe 

Practice 

Our patented EWOT system can help 
take your practice to the next level.

Total Brain & Body O2™  Advantages:

The wireless Pulse Ox monitors heart rate 
and blood oxygen levels. Our system 
displays real-time information and allows 
you to capture/track patient’s progress.

Ability to set the maximum heart rate of 
your patient along with the minimal level 
of SpO2 in the bloodstream, monitoring 
real-time SpO2 and heart rate.

Built-in Safeguards

Real-Time Data Capture

Dual O2 System
Two reserviors, one with 
Low O2 (13-14%) and the 
other with High O2 (>95%). 
Our system is software- 
driven and allows the user 
to manipulate when your 
patient will enter and exit 
out of high or low O2.

855-823-8722

https://ergoflextechnologies.com/
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Ask about flexible pricing options
on 3D scanning technology

800.553.4860
FOOT LEVELERS

FootLevelers.com | 

Foot Levelers scanning technology -
the quickest path to clinically-proven orthotics.
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